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AN OUTSTANDING ACHIEVEMENT 
IN MINERAL NUTRITION 


or All Live Stock au Poultry 


Stabe. Embodies the latest Amer- 
ican and European scientific research in mineral nutrition. 


Produced under the direction of Herman Nagel, long and favorably 
known in the feed industry. 


MARBLEHEAD MINERAL FEED is more than an ordinary mineral feed. 
It is a new base (none other like it)—to be used in manufactured 
feeds, or for use on the farm in self-feeders. It contains 16 ingredients. 


The Calcium-Phosphorus carriers are in the purest, most con- 
centrated form. The Calcium and Phosphorus are carefully and 
correctly balanced. The Calcium-Phosphates are present in the 
same form as that which appears in blood, milk and eggs. 
They are IMMEDIATELY AVAILABLE, and COMPLETELY AS- 
SIMILATED. This is a pronounced advantage. 


MARBLEHEAD MINERAL FEED has PLUS VITAMIN VALUES. 
«. It contains: Vitamin A—Vitamin B,—Vitamin D—Vitamin B. (G). 
These help further to increase the efficiency of the minerals. 
MARBLEHEAD MINERAL FEED contains six (6) Trace Elements, 
not found in ordinary mineral feeds. These trace elements tend 
to improve materially nutrition. 


MARBLEHEAD MINERAL FEED furnishes full Iodine, Manganese, 
and Cobalt protection. 


MARBLEHEAD MINERAL FEED is highly palatable. 


© MARBLEHEAD MINERAL FEED is priced right. It is most eco- 
t nomical to incorporate with your own manufactured feeds. It 
offers a very SUBSTANTIAL PROFIT when sold to your cus- 
tomers for farm use in self-feeders. 


de 


You are looking for an outstanding mineral feed that will satisfy 
your customers, and make you a good profit. Here it is. MARBLE- 
HEAD MINERAL FEED is the solution to your problem. 


Write or Wire Quick 


Get all the facts—full details on how MARBLEHEAD MINERAL FEED 
will help you make better feeds, and increase your feed sales profits. 


MARBLEHEAD LIME CO, « LaSalle st.. CHICAGO 
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Plants Designed and 
Built by 


T. E. IBBERSON CO. 
Minneapolis 


~ cusTOM 
GRINDING & MIXIN 


Two New STRONG-SCOTT Equipped 
Plants Recently Completed 


Edw. Reinemann & Son 
Reedsville, Wis. 


When the need for greater capacity became 
apparent this new and fully equipped Grain 
Elevator and Feed Plant was built by Edw. 


Reinemann & Son. 


One of the unusual features for a Wisconsin 
plant is the Strong-Scott Pneumatic Dump used 
in connection with a 20-ton receiving scale in 
the driveway. 


Other Strong-Scott items installed were — 
Pneumatic Attrition Mill; Feeder, Scalper and 
Magnetic Separator; Head Drive; Transmission 
Machinery; Belting and Buckets; Valve Fittings; 
Spouting, etc. 


Farmers Elevator Co., 


Wells, Minn. 


When this new plant was built by the Farmers 


equipment. 


Buckets and Belts, etc. 


Elevator Co. they wisely selected Strong-Scott 


It contains such items at Triple Action Dry 
Feed Mixer; Pneumatic Attrition Mill; Feeder, 
Scalper and Magnetic Separator; Head Drive; 


If you plan expansion or modernization 
it will pay you to find out all about 
Strong-Scott equipment. We will gladly 
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send full information upon request. 


Everything Jor Every Mill, Elevator 


and Feed Plant 
The Strong-Scott Mfg Co. 


FRED H. CHASE, Representative 
Box 124 Oshkosh, Wis. Telephone 8187 
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IODINE 
and MANGANESE 


FOR 
In Your FEEDS 


Px an end to tedious pre-mixing. Now youcan add the 
small amounts of iodine and manganese required in 
farm feeds with ease. Send for the new Limestone Prod- 
ucts Corporation of America booklet which gives you 
complete details. 


1ODIZED CALCITE—a precise combination of potassium io- 
dide and calcite flour. Mixed fresh to your order—no 
loss of iodine content due to storage. 


MANGANESED CALCITE--calcite flour combined with manga- 
nese in the exact ratio you want. 


MANIODIZED CALCITE—an accurate combination of manga- 
nese, iodine, and calcite flour. Assures even distribu- 
tion of these minerals throughout your feeds. 


Available in any mixing or feeding level you desire. 


WRITE DEPT. 8-11 


LIMESTONE PRODUCTS CORPORATION OF AMERICA 
‘Newton, N. J. 


CAMEL 


WHEAT MIXED FEED 


for 


Poultry - Dairy Cows - Pigs 


“All in one bag”’ 


EXCELSIOR 
MILLING COMPANY 


Minneapolis Minnesota 
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FRANKE GRAIN CO. 


ESTABLISHED 1892 


Jobbers of... 
Wheat 
Wheat Middlinga 
Rye Middlings 
Malt Sprouts 
@newens Grains 
Linseed Meal 
Soybean Meal 
Oateed 


GRAIN AND STOCK EXCHANGE 


MILWAUKEE 


A New Bag 


Closing 
Machine 


ERE is a new Union Spe- 
cial Bag Closing Machine 
that is well-suited for small 
packing rooms...for general 
utility work in large plants 
for locations inaccessible 
| to larger units. It is offered 
in two styles: one for closing 
medium .and light . weight 
bags, the other for handling 
heavy burlap or multi-wall 
paper bags. The tandem pul- 
ley suspension arrangement 
makes for stability and easy 
control .with .no .annoying 
swinging of counterweight. 
The assembly includes built- 
in motor, automatic brake, 
automatic thread cutter, and 
thumb controlled clutch. Prices 
and complete information on 
request. Tell us about your 
requirements and we will 
make recommendations. 
UNION SPECIAL MACHINE 
CoO., .448 .N. .Franklin St., 
Chicago, IIL 


HANG IT UP 
ANY PLACE! 


UNION 


SPECIAL 
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SALES INCREASED 


SEVERAL THOUSAND PER CENT/ 


“KAWKAWLIN 
@ GRAIN 


Main Plant of Consoli- 
dated Grain Corp. at 
Kawkawlin, Mich. Other 
plants at Au Gres, Bent- 
ley, Pine River, Rhodes, 
Turner, and Linwood. 


HUBBARD’'S SUNSHINE CONCENTRATE 
Shows Way to BIGGER BUSINESS! 


HUBBARD MILLING COMPANY 
Mankato, Minnesota 
Gentlemen: 


Prior to using HUBBARD’S SUNSHINE CONCENTRATE we used 
to buy our feeds in car lots from large manufacturers. We find 
after a year of experience, that we can make a much better 
feed by using HUBBARD’'S SUNSHINE CONCENTRATE with 
our own grains and ingredients for less money. 


We also find that fresh made feeds carry a better appearance 
in color than feed that has been sacked three or four months. 
By making feeds fresh and putting in our own cod liver oil 
there is no loss of vitamins through evaporation. 


Our sales since we started using HUBBARD’S SUNSHINE CON- 
CENTRATE have increased several thousand per cent. Our 
customers have had wonderful success with our feeds made 
The HUBBARD SUNSHINE Way. We would not think of buying 
any other concentrate except HUBBARD’S SUNSHINE. 
Yours truly 
CONSOLIDATED GRAIN CORPORATION 
(Signed) J. E. Martindale 


HUBBARD’S 
SUNSHINE 


THE ORIGINAL 
ALL -PURPOSE 
CONCENTRATE 


The Consolidated Grain Corporation of Kawkaw- 
lin, Michigan, has been engaged in the feed and 
grain business for 16 years. It owns and operates 
seven modern, electrically equipped elevators. 


Year after year, the associate HUBBARD SUNSHINE 
Feed Manufacturers report sensational increases in 
volume. There’s a reason—HUBBARD’S SUNSHINE 
CONCENTRATE mixed with their locally grown grain 
enables them to furnish complete, efficient feeds and 
mashes that stand the test of comparison, that pro- 


duce fast, economical gains, and make feeding 
profitable. 


Sell New Customers—Keep the Old 


This year more poultry, turkeys, hogs, and other 
livestock will be fed The HUBBARD SUNSHINE Way 
than ever before. Get set for your biggest season 
by furnishing Your Own Brand of Feeds and Mashes 
made The HUBBARD SUNSHINE Way. 


There is no guess-work—we start you out with a 
complete program from mixing to selling. Write at 
once for further details. 


HUBBARD MILLING CO. 


MANKATO 


Dept. A 


MINNESOTA 
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mc george named 


chief by 


Mixers 


at record convention 


FTER an interval of several 

years H. L. McGeorge, Royal 

Stafolife Mills, Memphis, Tenn., 
was returned to the presidency of 
the Southern Mixed Feed Manu- 
facturers association at the 13th an- 
nual convention held at the Bilt- 
more hotel, Atlanta, Ga., October 
19 and 20. Mr. McGeorge formerly 
served as head of the organization 
and is also a past president of the 
American Feed Manufacturers as- 
sociation. The convention attracted 
the largest attendance in its history. 

C. B. Fretwell, Spartan Grain & 
Mill Co., Spartanburg, S. C., was 
chosen vice president; John Edgar, 
Happy Mills, Memphis, Tenn., was 
named treasurer, and E. P. Mac- 
Nicol, Memphis, was reelected sec- 
retary. 

The convention opened with an 
address by Prof. Milton P. Jarnegan, 
department of animal husbandry, 
University of Georgia. He predicted 
that livestock raising would soon 
supplant cotton as the important 
industry of the South. 

In a detailed and interesting talk, 
W. Ray Ewing, National Oil Pro- 
ducts Co., Harrison, N. J., discussed 
phases of poultry nutrition. The first 
installment of his address is pub- 
lished elsewhere in this issue of 
The Feed Bag. 

The need for increased member- 
ship in the association was empha- 
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sized in the annual reports of A. C. 
Peterson, Quaker Oats Co., Mem- 
phis, retiring president, and Mr. 
MacNicol, secretary. 

Golfers enjoyed the opening 
round of the annual tournament in 
the afternoon and the annual ban- 
quet, which attracted a large at- 
tendance and provided a variety 
of entertainment for the delegates, 
was held in the evening. 

The second day’s session opened 
with a discussion on improving the 
poultry industry in the South which 
was delivered by Prof. J. C. Bell, 
University of Georgia, department of 
poultry husbandry, in the absence 
of Dr. Frank E. Mitchell who is ill. 
He pointed out that progress could 
be made most quickly by educat- 
ing the farmer on the value of us- 
ing quality feeds. 

An open forum on the manufac- 


turer’s duty to the consumer, the 
@ JACOB HUNTER, Antigo Flour & Feed 
Co., Antigo, Wis., has installed a cold 
storage unit in connection with his grocery 
and feed plant. 
@ J. J. BARTHOLOMEYW, J. J. Bartholomew 
& Son, Vernon, N. Y., is recovering from 
injuries received in a peculiar automobile 
accident recently. A car coming from the 
opposite direction struck a cow with such 
force that the animal was thrown on the 
hood of Mr. Bartholomew’s macihne and 
skidded over the top. His automobile was 
wrecked and six occupants of the other 
car were also injured. 


industry and himself and led by 
Grant Card, Puritan Mills, Atlanta, 
Ga. followed. Impromptu sugges- 
tions from the floor brought out val- 
uable ideas and this part of the 
program received many favorable 
comments from those attending. 

What to do and what not to do 
in the feed business was empha- 
sized by J. Frampton King, assistant 
state chemist of Georgia and newly 
elected president of the Association 
of American Feed Control Officials. 
His address is published on page 
14 of this issue of The Feed Bag. 

The final round of the annual 
golf tournament was held on the 
closing afternoon. Prizes were 
awarded by associate members. 

Elected as new directors of the 
association were A. F. Seay, Pur- 
ina Mills, Inc., St. Louis; A. T. Penn- 
ington, Allied Mills, Inc., Atlanta, 
Ga.; R. E. Barinowski, Feedright 
Milling Co., Augusta, Ga; Wayne 
Longmire, Security Mills, Knoxville, 
Tenn.; A. C. Peterson, Quaker Oats 
Co., Memphis, Tenn.; G. G. Keith, 
Hermitage Mills, Nashville, Tenn.; 
Grant Card, Puritan Mills, Atlanta; 
Ben Williamson, Williamson Feed 
Mills, Jacksonville, Fla; J. H. Smith- 
son, Attala Mills, Kosciusko, Miss.; 
S. J. Thompson, Ubiko Milling Co., 
Cincinnati, Ohio, and J. D. Earle, 
Earle-Chesterfield Mills, Asheville, 
N. C. 


e7e 


3 


Controls 
ROUNDWORM 


{(ASCARIDIA LINEATA) 


Stabilized Nicotine Product 


Contains Nicotine in Measured Amounts 


The nicotine in MASH-NIC is in a special “‘shockless’” form 
(U. S. Pat. No. 2,033,495). It is always present in uniform, 
scientifically measured amounts. It is unaffected by age. 
It is easy to mix—so fine in texture that it adheres well to 
particles of the mash, minimizing separation or sifting to 
the bottom of bag or hopper. 


Flock Continues to Grow and Lay 
The nicotine in MASH-NIC is not released until reaching 
the fowl’s intestines, killing roundworms (Ascaridia lineata) 
where they live. It is tasteless, odorless and non-volatile. It 
will not slow up production nor hinder growth. 


You can make extra profits by 
mixing MASH-NIC with your 
feeds—by recommending it and 
by selling it separately for home 
mixing. Get all the facts today. 


WRITE 


TOBACCO BY-PRODUCTS 
& CHEMICAL CORPORATION 


INCORPORATED 


Louisville, Kentucky 


3926 


INDIANA 

Emil V. Springer has purchased the 
Ossian Roller Millls, Ossian, from Frank 
Gray. 

Elkhart County Farm Bureau Coopera- 
tive Association, Goshen, recently held a 
grand opening for its new feed mill and 
featured a cake baking contest. 

Pursley hatchery, Farmland, is now op- 
erating its modern feed mill which was 
recently completed. 

Sunshine Feed Stores, Inc., has pur- 
chased the Smith hatchery, Princeton. 
Kirk Smith has been retained as manager. 

Boone Grain & Seed Co., Lebanon, has 
been incorporated with a capital stock of 
$10,000. Incorporators are Marcus Kendall, 
C. Y. and Dallas Foster, Claude Major and 
Keith Sowers. 

@ W. O. GOODSELL, founder of the Bristol 
Grain & Supply Co., Bristol, Conn., died 
October 23. He was 92 years old. The 
firm recently celebrated its 50th anniver- 
sary. His sons, Lester and Samuel Good- 
sell, are now operating the business. 

MICHIGAN 

Michigan feed dealers and manufactur- 
ers attended a three-day conference held 
at Michigan State College, October 12, 13 
and 14. Speakers on the program were 
well-known nutrition experts including 
Prof. F. B. Morrison, head of the animal 
husbandry department, Cornell university. 

MacLachlan Bros. feed and building sup- 
ply business, Sault Ste. Marie, has been 
closed. 

Joseph and Louis Farris, proprietors of 
A. Farris & Sons grocery, Port Huron, have 
purchased the Port Huron Creamery build- 
ing and organized the Huron Feed & Equip- 
ment Co. 

Ernest Rheingans is now operating the 
Burlington mill, Burlington, which was for-. 
merly owned by Myron Paul. , 

Marvin Smith feed store has moved to 
a new location in the Morgan building, 
Yale. 

Harlow-VanPatten feed mill, Allen, is 
being remodelled. A new tile warehouse 
has been added and a new attrition mill 
and magnetic separator have been in- 
stalled. 

Joseph Cieslinski, Atwater, has added a 
new office to his elevator and installed a 
new truck scale. 

Barryton Cooperative Association has 
purchased the elevator at Barryton, owned 
and operated for many years by the Sag- 
inaw Milling Co. 

Farmers Supply Co., Chelsea, has in- 
stalled a new hammer mill. 

E. A. Botimer, Bay City, is building a 
new feed mill at Frankentrot and is in- 
stalling new equipment. 

Middleton Farmers elevator, Middleton, 
is constructing a new addition in which to 
place its feed mill equipment. 

H. H. Heiser & Co., Ottawa Lake, have 
expanded their plant by adding a new 
warehouse. 

Sparta Feed Co., Sparta, is now oper- 
ating its new feed mill. 

Dennis Clark who recently purchased 
the Avis feed mill, Waldron, has installed 
a new Gruendler hammer mill. 

Niles Farmers, Inc., Niles, has completed 
construction of its new feed mill. 
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NOTHER National Feed Week 
o is history but its spirit, exem- 
f plified by the slogan ‘Better 
}eeding Brings Bigger Profits”, car- 
ries on to improve conditions for the 
feed industry and agriculture. 

A united trade made the celebra- 
tion a real success. Manufacturers, 
jobbers and dealers cooperated in 
developing advance interest in the 
event, and from October 16 to 21, 
intensified their efforts to put Na- 
tional Feed Week across in “blitz 
krieg” fashion. 

That there was real activity at 
the front is manifested by the hun- 
dreds of clippings of advertisements 
and news stories received by Na- 
tional Feed Week Headquarters. 
Feed dealers made liberal purchas- 
es of newspaper space to advertise 
their products and to offer ‘‘spe- 
cials.” The National Feed Week 
emblem was much in evidence in 
all of this promotion, and the slo- 
gan ‘Better Feeding Brings Bigger 
Profits” was prominently featured. 

Oskaloosa, Ia., made the butt of 
many stage jokes because of its 
unusual name, did a serious job 
in putting the event across. Twenty- 
two merchants from this and sur- 
rounding towns cooperated in run- 
ning a double page spread in the 
October 18 issue of the Oskaloosa 
Daily Herald. Lumber merchants 
and produce station operators took 
advantage of the celebration and 
joined in with the feed men. 

Feed dealers in many other com- 
munities also cooperated in boost- 
ing National Feed Week by com- 
bining their advertising and offer- 
ing specials. Lincoln Mill, Merrill, 
Wis., and Ozark Flour & Feed Co., 
Aurora, Mo., were among those who 
used large coupons at the bottom 
of their ads. Discounts were given 
to customers who clipped the cou- 
pons and brought them to the store 
during National Feed Week. Many 
dealers announced reduced prices 
in bold type in their ads. 

News articles on National Feed 
Week, prepared and released by 
National Feed Week headquarters, 
were widely used. Dealers had no 
trouble in persuading their local 
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as dealers tie up with 
feed week celebration 


much as 5% on some items. 


MERRILL 


Do Our Feed Ads Save You Money ? 


S ometimes we wonder if you read our ads... whether 
. . THIS AD will tell the story. 
CUT OUT AND BRING IN this ad to us during NATIONAL 
FEED WEEK .. . Oct. 16th-2lst and you will receive A DIS- 
COUNT ON EACH AND EVERY BAG OF FLOUR AND FEED 
YOU PURCHASE FROM US DURING THAT WEEK. 


Jusi fill out and bring in this ad to receive a discount of as 


you get any good from them. 


The Lincoln Mill © The Lincoln Flour & Feed Stores 


TOMAHAWK 


GLEASON 


editors to run news mention in their 
columns, and some of the news- 
papers even played up the event to 
the extent of giving it a banner 
headline. 

The radio was equal to the press 
in its support of National Feed 
Week. On October 16, time was 
given on the Dinner Bell program 
over WLS to Ralph M. Field, presi- 
dent of the American Feed Manu- 
facturers association. His address, 
in which he pointed out the services 
performed for agriculture by the 
feed industry, is published on page 
20 of this issue of The Feed Bag. 
In addition to Mr. Field's talk, ma- 
terial prepared by National Feed 
Week headquarters went on the 
air over scores of local stations 
throughout the country. 

Feed trade associations also co- 
operated heartily. They assisted in 
distributing Feed Week material to 
their members and gave liberal 
space in their bulletins to promo- 
tion of the event. 

Some manufacturers tied up with 
National Feed Week by having 
their firm name imprinted on the 
offical posters and providing their 
dealers with them. More than 200,- 
000 stickers went into circulation on 


BUSINESS BOOMED for the 
Lincoln Mill, Merrill, Wis., dur- 
ing National Feed Week. One 
of the reasons was the special 
discount coupon shown above 
which was published in connec- 
tion with the firm's advertising 
in local newspapers. This idea 
was used successfully by many 
other dealers throughout the 
country. 


literature sent out by the industry 
before and during the celebration. 
The number of posters distributed 
by National Feed Week head- 
quarters was in excess of 10,000. 
Reports from dealers who took 
advantage of the opportunity to tie 
up with National Feed Week indi- 
cate that they did a fine volume of 
business. They also reported that 
the good will developed and the 
convincing of farmers that it pays 
to use reliable feeds had a value 
that could not be immediately de- 
termined in dollars and cents. 
National Feed Week for 1939 was 
the third time the event was cele- 
brated. It was originated in 1937 
by The Feed Bag which maintains 
National Feed Week Headquarters 
and directs all publicity and pro- 
motion. The celebration has become 
an established one in the industry. 
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@ JOHN J. VAN GERPEN has sold his feed 
mill at Buffalo Center, Ia., to Sam Grot- 
wald of Lake Mills, Ia. 


@ ADOLPH ELSAS, vice president, Fulton 
Bag & Cotton Mills, passed away, October 
29, at his home in New York. He had been 
in poor health for some time. Funeral 
services were held at Atlanta, Ga., Novem- 
ber 1. 
—-—-— & 
MANAGER RETIRES 

After serving with the Quaker Oats Co. 
since 1896, George J. Laird has retired as 
manager of the firm's Cedar Rapids, Ia., 
branch. Arthyr Poe, first assistant mana- 
ger, has been elevated to replace him. 
Edward Sheehy has been named assistant 
manager. 


TAMIN TEC! 


East goth 20, 1989 


Here are the Advantages 


No heating of oil in cold weather 
Rancidity control in finished food 
New Low free fatty acid content 
Greater palatability 

No guess work 

Objectionable odors eliminated 


WRITE TODAY FOR LOW PRICES 
AND FULL INFORMATION. 


A Double Thanksgiving 


Thanksgiving Day says Franklin D, 
Shall fall upon the twenty-third, 
So Christmas shoppers might enjoy, 
An extra week to mull and herd. 
But governors of states decree, 
That thirty shall that great day be. 
And so we of divergent states, 
Look longingly upon our plates, 
And don’t appear just one bit sore, 
Because we'll have one turkey more 
To stow away the twenty-third, 


DRY BASE 


Guaranteed 400 AOAC Chick Units 
of Vitamin D per Gram 


Makes Accurate Oil Mixing Simple and Easy 


It is simple, easy, and inexpensive to mix super-potency cod liver 
oil quickly and thoroughly throughout the finished feed . . . even 
in the smallest of ordinary batch mixers . . . when you use the 
sensationally new and revolutionary “DRY-CLO 400”. The oil in 
“DRY-CLO 400” is first concentrated to over 100 times the potency 
of regular 85 D oil and then reduced to contain 400 AOAC chick 
units of vitamin D by mixing the concentrated oil with a specially 
processed high protein cereal carrier or base. “DRY-CLO 400” may 
be used instead of regular 85D or fortified 
400 D oils without change in your feed 
formula. “DRY-CLO 400” saves time... 
labor ... expense ... and improves the 
finished feed. 


jable- js not 
This letter by ov ‘ded 


SALESMEN WANTED .. 
calling on the Feed Trade. 
osition available. 


men who are 
Exclusive prop- |- 
Write today. 


NOWAK MILLS INC..Aammond Ind 


And one week later carve a bird. 

But don’t forget the real intent 

For which Thanksgiving day was 
meant. 

To offer grateful words of prayer 

For blessings on this earth you 
share; 

For business that your patrons give; 

For friends who make it swell to 
live; 

For peace within our bounteous 
land; 

For faithful neighbor's helping 
hand. 

Yes, double up your turkey brown, 

And with your carving go to town, 

But also don't forget to say, 

A prayer on eachThanksgiving day. 

@ HOWARD VANDERSALL & CO., North 

Baltimore, Ohio, have started operations 

in their new feed mill in the buildings 

formerly occupied by the Traction Machine 

Co. 

@ ROY FREY has succeeded John E. Wolf 

as manager of the Lanark Farmers Coop- 

erative Elevator Co., Lanark, Ill. 

@ MAYOR JAMES LITTLE, manager, Little- 

ton elevator, Littleton, Ill., was suffocated 

November 4 when he was trapped beneath 

a grain spout he was opening at the plant. 


He was 57 years old. 

@ GEORGE M. WRIGHT Milling Co. plant, 
Danville, Ill., was badly damaged by fire 
one day after it was put into operation. 
Thousands of dollars of new machinery 
and equipment was lost in the blaze. 

TO MEET AT MANKATO 
The Northwest Retail Feed association 

will hold its annual convention at Mankato, 
Minn., January 22 and 23. A directors’ 
meeting will be held on the 2lst. 

@ JOHN GENTZLER is building a new 
flour mill and grain elevator on a lot 
adjacent to his present warehouse at 
Abbottstown, Pa. 

@ JOHN J. MURPHY, one of the most pop- 
ular members of the Chicago board of 
trade, died at St. Francis hospital, Evans- 
ton, Ill. He was 46 years old. Mr. Murphy 
became associated with the grain business 
when he joined Cargill, Inc. in 1908. He 
then served with the Bartlett-Frazier Co., 
Chicago, and recently with Albert Schwill 
& Co., maltsters, as barley specialist. He 
was a native of Milwaukee. 

@ O'BRIEN MILLING CO., Greenville, Ohio, 
has completed construction of a new 130x 
160-foot warehouse. The new addition has 
facilities for storing 50 carloads of feeds 
and ingredients. G. E. O’Brien, former 
president of the Ohio Grain, Mill & Feed 
Dealers association, is head of the firm. 
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oTENCY, 
Newak Mills. 
Hammond. ind. 
‘ This letter will confirm our Report 
#392405 in which the vitamin D 
of a sample of pRY -CLO is Hescrived- 
The vitamin p activity of the sample 
of DRY “CLO was Jerermined accord 
ing the method of assay- 
Theresults obtained in this assay 
dicate the vitamin D potency of the 
x sampleot pRrY-cLO D A.0-A-C- 
agnits per gram. 
The results of the assay further in- 
dicate that the process employed in 
anufac wre of pRY is Fe" 
preted as 
an 
the pro? yet tester 
marily to support the claim 
the that pRY-C LO con: 
tains 400 ynits of vitamin D 
per 
Toward non, Director 
ele 
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LESSON The first rule to follow in building a successful feed business is 

Me 4 to make all trades with firms of known responsibility — firms 

' which can be depended upon to ship what they sell or take 
what they buy, as the case may be. 


We refuse to recall how many previous editorials we have written on this 
same subject. The number has been needlessly large because there isn't a 
person in the feed industry who doesn’t know Lesson No. 1, who hasn't bitter 
experience to prove its practical as well as theoretical importance. 


Yet, there is never a week during which we do not hear several complaints 
of nonfulfillment of contract. And now, with advancing markets which it is 
generally believed will be sustained, the complaints have increased in volume 
— “I'm not getting my fish meal, my milk, my soybean meal, my cod liver oil”. 


When, oh when will we learn this Lesson No. 1? 


Last year, for example, a salesman of whom we know sold a lot of grass 
price bran which was never delivered when the market advanced in the fall. 
This year, this same saleman is not delivering on his soybean meal contracts. 
' In some cases, strange as it may seem, the same dealers were ‘'stuck’’ both 
years. 


Shall we pass out our roughest crying towels to the buyers and award a 
salesmanship trophy to the seller in the above case? That would seem the 
logical thing to do but it does not solve the problem and this case is not an 
isolated example — the same thing happens time and time again and in every 
part of the country. 


So, we are going back to Lesson No. 1 and will repeat it again and again 
as long as necessary. Trade only with firms of known responsibility. Don't 
“take a chance” to save or make an extra quarter, 50 cents or dollar per ton. 
Remember, there have been times when failure to get or to deliver just one 
car could wipe out a whole year’s profit. 


It has long been an axiom that the time to assure collection of any account 
is before the original delivery. Even more infallible, certainly, is the fact that 
the time to assure delivery of a purchase or acceptance of a sale is before 
the trade is made. In both instances, it pays to know the responsibility of the 


other party. 


P. C. — See bottom of advertisers’ index on page 53. 
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Your Responsibility 


F YOU get it from Charlie, it 

will be all right,”” said farmer 

Jones to his neighbor John, 
when he learned that John had 
purchased the seed for a new seed- 
ing of alfalfa. Such was the con- 
fidence that the farmers had in 
Charlie who had supplied them 
with seeds for over 30 years—a 
confidence, based upon Charlie's 
knowledge of adapted varieties, his 
hatred of weeds, his conscientious 
effort to serve his customers with 
the best and his innate honesty. 
An enviable reputation and a rec- 
ord of distinctive service to the ag- 
riculture of his community are 
Charlie’s most valued rewards, 
though he prospered when his com- 
petitors failed. Charlie knew seeds 
and sold only what he knew to be 
best. 

There are many feed dealers who 
handle seeds and service farmers 
today who are as earnest and suc- 
cessful in their efforts as Charlie 
but there are others who, through 
indifference or perhaps ignorance, 
have earned for themselves unsav- 
ory reputations simply because 
they did not know seeds nor the 
needs of their customers. If a seed 
dealer is to be successful and earn 
for himself a place of esteem in 
his community and prosper accord- 
ingly, just what should he know 
about seeds and the needs of the 
agriculture of his community? 

Viability, purity, trueness to type 
or variety and adaptibility are the 
generally recognized attributes of 
good seed. Viability offers a pros- 
pect of a high percentage of strong 
sprouts and vigorous seedling 
growth; purity, the freedom of 
foreign material as weed seeds, 
other crop seeds and inert matter; 
trueness to variety, the assurance 
of uniformity in the resulting crop; 
and adaptability, the full use of soil 
and climatic resources. Perfection 
in these attributes is seldom at- 
tained but it is the goal for which 
all plant breeders and conscien- 
tious seedmen strive. 

Insofar as the seed dealer studies 
its needs and conscientiously de- 


to your farm community 
as reliable seed dealer 


votes his efforts to supplying seeds 
highest in each of those attributes, 
he meets his responsibility to the 
agricultural interests of his com- 
munity. There are seed dealers who 
meet this responsibility fully; whose 


Alert feed dealers plan their seed mer- 
chandising early and with this in view 
L. A. Moore superintendent, division of 
plant industry, Illinois department of agri- 
culture, was asked to prepare a special 
article for The Feed Bag. Here it is and, 
frankly, the editors agree it is one of the 
best they have ever read. You'll like it, 
too, and profit by following Mr. Moore's 
suggestions. 


communities are materially en- 
riched because of their painstaking 
efforts to select adapted varieties 
of high germinating capacity and 
purity for the farmers whose seed 
requirement they fill. There are 
other dealers who have burdened 
their communities with crop failures 
because they accepted the extrava- 
gant statements of salesmen rather 
than consulting a reputable seed 
house or the state college of ag- 
riculture to determine the merits, 
particularly the adaptability of a 
new variety. Profitable agriculture 
in their communities has been 
seriously menaced because of the 
burden of weeds, both common and 
noxious, which they either failed to 
recognize or allowed to be dissem- 
inated because of indifference. 

For a profitable agriculture, 
ADAPTABILITY is not exceeded in 
importance by any of the other at- 
tributes of good seed. An unadapted 
variety results only in crop failure 
which means financial loss and 
hardship to the farmer and the de- 
velopment of a stubborn commun- 
ity prejudice against the introduc- 
tion of new and perhaps more 
profitable varieties of crops. The 
sale and distribution of hybrid corn 
furnishes many examples of the 


prejudice that can be so created. 


The word “hybrid” was accepted 
as magic by many. Farmers 
bought hybrid corn at fancy prices 
regardless of adaptability. In some 
communities certain hybrids were 
unable to make use of the longer 
growing season and yielded less 
than the popular open pollinated 
corns because they were adapted 
to the climate many miles to the 
north. The dealer may suffer finan- 
cially but worse, the confidence of 
the community in him may be bad- 
ly shaken, a most unfavorable re- 
lationship. 

To avoid error, the seed dealer 
should always consult the college 
of agriculture in his state or take 
the recommendation of seed firms 
whose reputations are valued more 
highly than the profits which might 
accrue through a year or two of 
careless or unscrupulous salesman- 
ship before he recommends the use 
of a new variety or crop. There are 
few if any varieties ready for dis- 
tribution that have not been tried 
by the agricultural experiment sta- 
tions or by reputable seed firms. 
The adaptability of red clover and 
alfalfa is decidedly influenced by 
their origin or the climate in which 
they have been grown. In recog- 
nition of the importance of the ori- 
gin of those crop seeds, the United 
States department of agriculture es- 
tablished a. “Seed Verification 
Service.” By affidavits, records, and 
labels, attached to the bags, the 
origin of any lot of alfalfa or red 
clover may be quite accurately 
traced. Cases of fraudulent label- 
ling are quite rare. 

For the purpose of mutiplying 
and maintaining VARIETAL PUR- 
ITY in seeds, there is in each state 
a seed certifying agency, usually 
a crop improvement association 
which cooperates with the college 
of agriculture. Growing crops in- 
tended for seeding purposes are in- 


(Continued on Page Forty-two) 
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““Tailor-Made”’ For YOU 


I Your own EXCLUSIVE TERRITORY; without competition. 


2 Your own private brand, backed by Sargent’s 50-year repu- 
tation for quality. 


sB Your own prices, and better profits to you. 


A Intensive advertising in YOUR territory — farm paper, 
radio, direct mail, meetings. 


That's the New, Better, Local ana Program 


CONCENTRATES 


We supply you with everything for a big, profitable business on 
YOUR OWN LINE of quality feeds, which you can mix yourself 
and sell at popular prices — 


Sargent-protected formulas for all types of livestock and 
poultry feeds. 

Sargent-protected concentrates to mix with your local 
grains. 

Sargent sales plans and advertising to boost your volume 
and profits. 


Here is the mixing program feed dealers have been wait- 
ing for. Write today for free facts and figures, or ask 
any of the distributors listed below. 


Get on the Bandwagon with SARGENT & COMPANY 
this Big-Selling “Half a Century of Reliable Quality” 
MINERAL AND PROTEIN Des Moines, Iowa 
SUPPLEMENT DISTRIBUTORS: 
RUSSELL-MILLER MILLING Rockford, Ill. 
RUSSELL-MILLER MILLING CO................... Waseca, Minn. 
RUSSELL-MILLER MILLING CO.........022.0000- Willmar, Minn. 
RUSSELL-MILLER MILLING CO.................. Wadena, Minn. 
Farmers are feeding minerals and pro- RUSSELL-MILLER MILLING CO.............0..-. Aberdeen, S. D. 
teins right now_to save corn and build RUSSELL-MILLER MILLING CO...................-. Huron, S. D. 
meatier hogs. Minral Meat Meal gives RUSSELL-MILLER MILLING CO................ Sioux Falls, S. D. 
them BOTH in one bag, ready to feed Omaha, Nebr. 
Dealers are “going to town” on_this COMME CO... Janesville, Minn. 
for our proposition. B. Maryville, Mo. 
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chemical control and 


and 


in the feed business 


HEMICAL control can have 
its application in three dis- 


tinct fields. One is chemical 
control as exercised by the labora- 
tory of the state control official. That 
surely is of importance to you. 

Then there is another form of 
chemical control that you should be 
vitally interested in; that of research 
in connection with livestock feed- 
ing tests conducted by state, fed- 
eral and industrial experiment sta- 
tions. The work of the nutritional 
chemists attached to these staffs is 
of major importance. The final bio- 
logical test is the thing of most val- 
ue, but the chemical results guide 
and direct the procedure. All feed 
manufacturers are indebted to these 
men for this type of scientific work 
that has put your production on a 
scientific basis, as much so as the 
output of the artificial silk industry 
or other purely chemical control in- 
dustries. 

The third phase of chemical con- 
trol is in my opinion the one that 
comes closest home to you. That is 
chemical control within your own 
plant, on your raw materials and 
your finished product. If you figure 
nutritional values in dollars and 
cents, as you should, you have defi- 
nite evidence here of savings, and 
the avoidance of waste. Then also 
you have the satisfied assurance 
that your product is going to come 
up to your formula guarantee. The 
honest and well intentioned manu- 
facturer, without plant chemical 
control, must figure an overage in 
order to feel sure he is meeting 
guarantee and giving his customer 
as much as he is paying for. If 
he doesn't know the analysis of any 
number of his raw materials he is 
just guessing and his guess may be 
good, too good, or bad. In other 
words, he might be lucky and hit 
it right or he might be giving more 
value than can be afforded or worst 
of all his product might run sub- 
standard and there his troubles be- 
gin with customer's poor feeding 


results, control officials and com- 
petitors. 

He cannot rely too much on aver- 
age analyses when it comes to raw 
materials. Variety, seasonal condi- 
tions, and many other factors enter 
into the chemical nutritional value 
of materials. Let us take a practical 
example. Suppose you are formu- 
lating an 18 per cent protein mix 
from several protein sources, a lay- 
ing mash for instance, with an aver- 
age basic protein cost of from $1.60 
to $1.75 for each per cent of protein 
on a tonnage basis. This is merely 
a relative figure, but not very much 
out of line. And suppose instead 
of 18 per cent you gave 20 per cent, 
or 2 per cent excess protein. As- 
suming your basic protein excess 
was half of the total excess, which 
is a fair figure, you would then be 
giving away | per cent basic pro- 
tein, worth $1.60 to $1.75 per ton of 
feed. This perhaps is somewhat 
overdrawn, because the excess most 
often comes from non basic, less 
expensive protein sources, but it is 
an extravagance, regardless. A 
knowledge of the exact analysis of 
your materials could avoid this. 

Then suppose your raw materials 
did not actually measure up to the 
guarantee on which you bought 
them. Your materials go into the 
mix, you have already paid for 
them or perhaps will have before 
trouble crops out in your substand- 
ard product and then you are up 
against proving something without 
evidence, except for a lot of dis- 
satisfied dealers and users. Chem- 
ical control within your plant is 
worth every penny you pay for it, 
whether you have an occasional 
check by a commercial chemist, or 
better still a constant supervision 
by your own plant chemist working 
in your own laboratory. 

Now to touch on “Do's” and 
“Don'ts” and the last shall be first. 
Don't figure the feed business as 
a week-end engagement but as a 
job and a career. Every transac- 


tion should be viewed from long 
range. Experience has shown a 
successful feed business grows. It 
isn't just established overnight as 
a carnival to take in the suckers. 
Like anything worthwhile, its cor- 
nerstone is integrity. If you don't 
believe character means something 
in the feed business, just ask any 
control official how he reacts when 
it comes to discretionary exercising 
of the law. 


Don't try to build a good feed out 
of sorry material. It hasn't been 
done yet. Cheap fillers are the most 
expensive material in the long run. 
In some instances the humane so- 
ciety would be fully justified in tak- 


(Continued on Page Forty) 


H. L. McGEORGE (above) 
Royal Staf-O-Life Mills, Mem- 
phis, Tenn., is the new president 
of the Southern Mixed Feed 
Manufacturers association. The 
address published herewith was 
delivered at the recent South- 
ern convention by J. Frampton 
King, assistant chemist in charge 
of feed control work for the 
state of Georgia and newly 
elected president of the Asso- 
ciation of American Feed Con- 
trol Officials. 
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Attention MR. FEED-MIXER: 


We earnestly ask you to 
answer these 4 questions. 


QUESTION 1 Why go to the extra time 


and trouble of mixing separate vitamins to- 
gether when Vitamelk is so easy? 


The DAWE’S VITAMELK 
Co., pioneers of vitamin 
re-inforced ingredients for 
feeds for 13 years, now puts 
all the verified vitamins 
into an easy-mixing, free- 
flowing powder,so youcan > 

capitalize on the ENTIRE VITAMIN STORY. 


QUESTION 2 Why not capitalize on the 


entire vitamin story? 


11 VITAMINS IN VITAMELK 
Cod Liver Oil Vitamins — A & D 
Milk Vitamin — G 
Yeast Vitamin — B 
Wheat Germ Oil Vitamin — E 
Also vitamins C, B4, B6, K, filtrate factor, 
anti-gizzard erosion factor, nicotinic acid. 


QUESTION 3 Why not capitalize on the 


rare mineral story? 


THE RARE MINERALS IN VITAMELK 


IODINE MANGANESE SULPHUR 
IRON COPPER 


QUESTION 4 Why not at least get all the 


information about Vitamelk? 


Free to Vitamelk Mixers— 
this manual shows how to 
mix all kinds of feeds and 
supplements. Formulas are 
laboratory and feed-lot 
) tested. 
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2s Poultrymen and feeders are vitamin-minded, and 
the day is past when they are entirely content with 
feeds containing only a few vitamins. Feeds contain- 
ing only the Cod Liver Oil vitamins A and D, and the 
Milk vitamin G, are fast becoming out-of-date, because 
every day more feeders know the importance of such 
other vitamins as Bl, B4, B6, K, the Wheat Germ Oil 
vitamin E, etc. 


With Vitamelk You Can Capitalize on the 


ENTIRE VITAMIN STORY 


In one easy step you can bring your brand of feeds 
and supplements right up to the minute. Use Vitamelk, 
and then you can say to all the feeders in your town 
—"My feeds contain all eleven vitamins plus essential 
rare minerals—iodine, manganese, iron, copper, sul- 
phur, and others.” 


When you can say that—your local-mixed feeds will 
be on a par with any feed on the market, and way 
ahead of most in vitamin potency. On that sales point 
you can easily build a bigger feed business — with 
more profits to you. 


Act Now—Lead in Feed in 1940 
Be the leading feed man in your town. Without obliga- 
tion, write us today for full information on Vitamelk— 
including the Vitamelk merchandising plan covering 
advertising, bags, tags, mixing manual. 


DAWE’S VITAMELK COMPANY 


Division of Dawe’s Products Co. 
4800 S. Richmond St. e Chicago, Iil. 
London, England 


TEAR OUT AND MAIL THIS COUPON NOW! 


DAWE'S VITAMELK CO. Dept. 15 
4800 S. Richmond St. 
Chicago, Ill. 


Please send me full information on putting the entire vitamin 
story behind my brand. Also Vitamelk sales plan. 


@e15e 


ONE EASY STEP 
 penind Your brand | 
_...and watch your Feed Sales Climb! | 
i 


Shows Gormers 


OWN at Batesville, Ohio, it is noth- 

ing uncommon for a man to enter 

the R. E. Willis feed store with a 
bottle of rye. But when he emerges a 
short time later with a piece of note 
paper we discover that the bottle con- 
tained seed rye grain, and the paper lists 
the amount of weeds and filth that was 
found under the glass. It is an everyday 
example of a seed-testing service that is 
making cleaner crops in that locality and 
a lot of new business for the Willis store. 


waste in seeds 


The service was first put into action 
in the autumn of 1938, by a newspaper 
advertisement worded thus: 

CLEAN SEED MAKES 
CLEAN HARVEST 

If you are a sower of home-grown seeds 
bring a sample to our store for analysis. 
We will check it free of cost for germina- 
tion, weed seeds and filth, and offer some 


4 
IN YOUR FEED 


MEANS SUSTAINED EGG 
PRODUCTION WITHOUT 
THE USUAL WINTER DECLINE 


When winter comes your customers can keep eggs coming 


too, with Greenmelk in the ration. 


Manufacturers every- 


where are adding Greenmelk to their feeds because it 
means an advantageous selling point over competition. 
Test after test proves that Greenmelk in the feed maintains 
egg prodnctiou during the winter months without the 


7 usual decline. It means birds are fed Nature's way. Yes, 
poultry has the benefits of year-round green grass 
feeding through Greenmelk. For vitamins 

plus, for eggs plus, and mortality minus to 


the poultry feeder, and for profits plus to 
you, add Greenmelk to your feed now 


Division of American Dairies 
2438 


KANSAS CITY, mo. 


Division, 


FB-II, 


rican Dairies, 


2438 Broadway, Kansas City, Mo. 
Green 


Without obligation, send 


me facts on how 


in my feeds means profits plus to me. 


suggestions that will save dollars for both 
yourself and us at harvest time. 
R. E. Willis. 
“Over great sections of the country, un- 
stable markets are encouraging the sow- 
ing of home-grown grains.” Willis de- 
clares. “Most of the seed is sown un- 
graded, just as it comes from the field 
and the practice not only interferes with 
the sale of tested seed which we carry 
in stock but it invariably makes a filthy 
harvest, a part of which the local feed 
dealer is expected to buy or process. We 
tried in various ways to show our farmer 
friends that the planting of home grown 
seeds under such conditions was false 
economy, and last season we hit upon a 
testing service whereby the sowers might 
learn the truth by practical application. 
“A 6x8 foot section of our stock room 
was fitted with shelves for the accomo- 
dation of seed samples. An upturned box 
served as a desk which carried a note 
book, a common three-inch reading glass, 
and a set of small scales. Seed samples 
brought in by the farmers are examined 
by placing a quarter-ounce of seed under 
the glass and separating with a pencil 
point, the approximate amount of filth 
the sample contains. The owner is al- 
ways a witness to this analysis, and us- 
ing his sample as a base we discuss 
with him the probable amount of filth 
contained in the total quantity of seed 
which he expects to plant. In more than 
80 per cent of the cases, the owner sees 
the wisdom of planting clean seed. We 
then produce a sample of cleaned seed 
of the same variety, taken from our stock 
and an inspection by the farmer through 
the glass invariably makes a sale. 
“By this practice, we have over the 
course of a few months, increased sales 
of stock seeds, such as rye, barley, oats, 
millet, etc., more than 40 per cent. Greatest 
value however is that harvests thus pro- 
duced are much cleaner than formerly. 
Grain brought to us for processing is of 
better quality and makes a more efficient 
ration when combined with commercial 
supplements. The majority of these farmers 
are users also of commercial feeds. Since 
the exchange value of their harvest is 
higher they can buy more commercial 
feeds from us and in this way, business 
is boosted all along the line.” 


@ McCABE BROS., Battle Lake, Minn., are 
enlarging their feed’ plant and will install 
a new hammer mill. 
@ J. A. LARSON, Ogema, Wis., has re- 
modelled his feed plant and has installed 
a grinder and mixer. j 

@ DON MIHILLS, National Food Co., who 
is now back at his home in Fond du Lac, 
Wis., after spending several months in a 
Milwaukee hospital does not need to exert 
himself and violate doctors orders when 
he goes pheasant hunting. During the 
height of the season a fine bird chose to 
visit Don's back yard. Mr. Mihills who is 
an expert trap shooter picked the timely 
visitor off with one shot and the kitchen 
was soon giving off the odor of roast 
pheasant. Don dares a big buck to do 
likewise during the deer hunting season. 
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ceed firm operated by 


Lady 


keeps forging ahead 


NE hundred thirty-five years 
ago when John Drone founded 
a mill at the sparsely settled 
junction of the Muskingum and 
Licking rivers where stands the 
present city of Zanesville, Ohio, he 
probably never realized that «ome 
day the destinies of that mill would 
be in the hands of a woman. 
Nevertheless, today, as one of the 
few women mill superintendents in 
the country, Mrs. Bertha Scheffler 
Ellis capably manages the old 
Drone establishment, now known 
throughout the whole of southeast- 
ern Ohio as the Hook-Aston Milling 
Co. 
Through war, depression and 
flood Mrs. Ellis has successfully 
guided the firm, and its dozen or 
more products. Starting as a mere 
clerk in the business, she has been 
at the head of the mill for 21 years. 
“I came into charge at the close 
of the World war during a depres- 
sion, when no one else wanted the 
job,” Mrs. Ellis says. 
But no matter how or why she 
got the job, it was through her ef- 
forts that the company weathered 
the post-war slump and kept its 
brands of feed alive. ‘ 
Modest Mrs. Ellis who goes about 
her work attired in a business-like 
smock and probably knows as 
much about milling as most men 
disclaims all credit for bringing the 
institution over the humps of time. 
-“I'm only a small part of the 
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mill,” are her words as she names 
people who have been with her 
through times like the depressions 
of 1920 and ‘28, and disastrous 
floods like those of 1935 and ‘37, 
which washed over machinery, 
flooded part of the elevator and 
destroyed feed and grain. 

Proudly, she points to the ability 
of Arthur Winn, oldest worker in 
the mill, who started more than 30 
years ago as a floor man, and now 
is superintendent of feeds. Leo 
Goltz is another of her trusted work- 
ers. It is the task of Goltz, or was, 
since locks on the Muskingum river 
now promise no more floods, to 
figure out the ways and means of 
resuming operations in a _ flood- 
swept mill. 

Harry Shepard, who came to the 
mill after the war as a truckman, 
now controls the sales department 
under Mrs. Ellis. In the office, the 
woman chief swears she could not 
have accomplished her work with- 
out the help of Miss Eda Abel, office 
manager for 13 years. 


@ GREIG & CO., Estherville, Ia., is erect- 
ing a new structure to be used for the 
manufacture of feeds. A Jacobson hammer 
and attrition mill, Strong-Scott horizontal 
mixer and molasses machine, an Ajax oat 
huller and modern corn cracking and grad- 
ing equipment are being installed. One 
section of the building will be devoted to 
displays of manufactured products. T. E. 
Ibberson Co., Minneapolis, has been 
awarded the building contract. 


@ MORRIS ELEVATOR, Evansville, Ind., 
was destroyed by fire, October 21. More 
than 20,000 bushels of wheat, corn and 
soybeans, were damaged by the blaze. 


@ WOLFE GRAIN CO., Shipshewanna, 


. Ind., has completed the rebuilding and 


enlargement of its elevator and feed plant. 
A laboratory in charge of competent feed 
and service men for determining poultry 
and animal diseases has also been added. 


@ CLAY SYLER, North Manchester, Ind., 
has completed the installation of a modern 
feed mixing plant at his elevator. 


MRS. BERTHA ELLIS shown in 
the center discusses the day's 
problems with two of her loyal 


workers. At the lower left is 
shown the plant in the midst of 
a bad flood. Despite these ob- 
stacles, however, the business 
has made constant progress un- 
der the capable guidance of 
Mrs. Ellis. 


But whether the success of the 
Hook-Aston Milling Co. is the result 
of fine superintending or fine coop- 
eration does not matter. 

What does matter is the fact that 
the mill is one of the best known 
in the region, and has become the 
one mill for hundreds of users of 
feed for miles around. 

The place is located in the center 
of one of the richest hog, cattle and 
poultry raising sections of the coun- 
try. By aiming the products of the 
mill at the needs of hog, poultry 
and dairy men Mrs. Ellis has helped 
make the business the strong insti- 
tution it is today. 


@ CENTRAL COOPERATIVE Wholesale 
Co., Superior, Wis., is enlarging its pres- 
ent plant. A new attrition mill, feed mixer 
and feed dresser are being installed. 


@ JACOB RUBINOFF Co., Vineland, N. J., 
expects to have its new feed mill in opera- 
tion by Christmas. The plant will be fully 
equipped with modern machinery and 
ample storage space for grain and feed is 
to be provided. 


INDIANA GRANDADS 

While the industry was celebrating Na- 
tional Feed Week last month, Indiana 
dealers could have easily qualified for 
National Grandad Week. On October 9 
a new azrival was born to Dale Mutz, son 
of Howard Mutz, Edinburg. Not to be out- 
done Charles McEwan, McEwan-Butturff 
Grain Co., Indianapolis, proudly announc- 
ed the arrival of a grandchild born to his 
daughter on October 15. Bert Springer, 
father of Richard Springer, Knightstown 
elevator, Knightstown, also claimed his 
share of honors by telling the world about 
the arrival of a granddaughter on October 
19. Richard is the proud father. 


an 


War 


told by feed trade members 
who see europe first hand 


XPERIENCES in travelling back 

from Europe or living there 

since war was declared are 
told in a series of interesting letters 
to The Feed Bag from friends and 
members of the feed trade. 

One of these is from Mrs. Esther 
Brobst, wife of Frank Brobst, former- 
ly of The Feed Bag staff and a sis- 
ter of H. F. Brunsell, feed dealer at 
Evansville, Wis. Mr. Brobst recently 
established himself at Camp Keep, 
Valley Way, Gerrards Cross, Bucks, 
England. He is associated with the 
Gelatin Products, Ltd., as director. 

“With no notice,” Mrs. Brobst 
writes, “three youths, 15 years old 
and evacuated from London were 
forced upon us. Just to make things 
a little more complicated a friend 
of ours here brought us a jittery 
American girl who nearly panicked 
our evacuees when the first air 
raid warning was sounded. London 
at night is blacker than the inside 
of a cat. You just have to guess 
where things are. Places you would 
swear you could find with your 
eyes shut are very elusive and 
there isn't a gleam of light any- 
where. A blackout is something 
you have to experience. It is im- 
possible to describe. In London 
there is some traffic with shaded 
light, but here in the country you 
seem to have the whole world for 
yourself. Once in a while you hear 
a bicycle crunching by and dark 
ghastly shapes materialize in front 
of you which turn out to be people 
on foot. 

“I have said very little about the 
war. I am sure that you know more 
about it than we do here. The radio 
has been consolidated into one sta- 
tion and news is very meager. 
There are no commentaries as we 
have at home. The news bulletins 
are read with about as much ex- 
pression as a first grader reading, 
‘I see the cat’ and are about as 
informative. 

“The war so far has been a series 
of small annoyances. What is in 
store for us is anybody's guess. We 
are in a rather safe place at pres- 
ent and have no plans except to 
stay on. We got to see quite a bit 


of England before the rationing of 
gasoline began. Our boys even got 
to pet the prime minister's black cat 
which was sitting on the steps at 10 
Downing street one day. 

“We fight the war here almost 
every day either over tea or cock- 
tails. The one thing that everyone 
agrees on is that Hitler is wrong.” 

Shortly after this letter was re- 
ceived, Mr. Brobst sent a postal 
card reporting that his company’s 
plant is working 24 hours a day but 
not making bombs as yet. He added 
that he believed there wouldn't be 
any. 

Another interesting letter comes 
from Vernon Dawe, Dawe’s Vita- 
melk Co., who returned recently 
from a trip to Europe. 

“Immediately preceding the dec- 
laration of war in England,” he 
writes, “the feed business was show- 
ing a nice pick-up. When war was 
declared prices advanced some- 
what and deliveries became diffi- 
cult. A national food defense law 
has been set up and no trading is 
now allowed in flour, cereals and 
wheat offals. Buying and selling of 
these can be done only with gov- 
ernment permit and at prices fixed 
by the government. 

“My own personal opinion is that 
the English are solidly behind the 
Chamberlain government. They 
think he played the game perfectly 
by stalling off the dictators last Sep- 
tember, since all the Englishmen I 
talked to were confident that Eng- 
land was in no way prepared last 
September and that they are rea- 
sonably prepared now. Secondly, 
the Russian-German pact and the 
sinking of the Athenia are the two 
big events which seemed to have 
united England in the desire to 
eliminate Hitler and Hitlerism. Busi- 
ness men and workers alike said 
to me, ‘There will be no peace until 
Hitler and his gang are eliminated.’ 

“The opinion often heard in Eng- 
land is that the United States will 
give plenty of support in materials 


and ammunition. They hope the 
U. S. can be drawn into the fight 
as their ally if the war lasts any 
length of time. 


“I saw sand bags piled every- 
where and the working of air raid 
precautions, anti-aircraft batteries, 
balloons and search lights at night. 
I was in three air raid alarms in 
which we had to run for shelter. I 
saw the blackouts in London in 
which every outside light including 
street, window and automobile 
lights had to be out. The usual civil- 
ian gas mask was issued to me dur- 
ing my stay in England. 

“I returned to the States on the 
7,000-ton American cargo boat, the 
S.S. American Merchant, which had 
passenger accommodations for 70 
and packed in more than 130 per- 
sons. A large American flag was 
painted on each side of the ship 
and spot lights illuminated each of 
them all night while we were out 
on the open seas. We turned back 
once to rescue a crew of a torpe- 
doed English boat but a Norwegian 
freighter was nearer so it was pos- 
sible for us to turn back and contin- 
ue home.” 

Sidelights on conditions in Europe 
are also presented in a letter from 
Herman Nagle, director of the new 
feed department, Marblehead Lime 
Co., Chicago. 

Mr. Nagle left the United States 
on the Mauretania late in July to 
visit Denmark and Sweden. Ger- 
many was also on his itinerary but 
had to be scratched off when the 
war started. Mr. Nagle spent a 
great deal of time in Copenhagen, 
Denmark, at the Royal experimental 
agricultural station studying the 
latest developments in mineral and 
vitamin nutrition. 

War has made a big difference 
in the feeding habits of Denmark, 
Mr. Nagle reports. Ordinarily the 
country depends on soybean, cot- 
tonseed and linseed meal to furnish 


(Continued on Page Thirty-eight) 
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in Wayne makes a big difference’. Sensational discoveries in 
the Wayne Biological Research Laboratories prove that Ingredient 
Quality, not feed formula alone determines the results that a feed ration 
will produce. WAYNE FEEDS are made of high quality, vitamin tested 
ingredients. 


When you handle WAYNE, your customers get the 
best possible “results” and recommend Wayne to 
neighbors and friends. This builds additional tonnage 
and splendid repeat business. 


THE WAYNE SAVINGS PLAN 
Attracts and Holds Customers 


There is no sales appeal as strong as that of “saving” or of 


“thrift”. Wayne Feeds not only save money for your cus- Coll BREEDER ‘gy 
tomers through efficient results but in addition the WAYNE ad 
MASH 


SAVINGS PLAN—an effective merchandising program—is 
attracting thousands of new customers and building steady itetiiceiiei alii 
repeat customers for Wayne Dealers everywhere. 


THE FEED BAG — November, 1939 


: : 
ite 
\ : 
/! ‘ 
/ 
“ALLIED MILLS, INC., Service Dept., Fort Wayne, Ind. 


message praises dealers 
over farm radio station 


RALPH M. FIELD 


HO would think of going 

back to cutting wheat with 

a sickle or threshing grain 
with a flail on the barn floor? 

Yet it is just as ridiculous to fol- 
low old fashioned methods of feed- 
ing livestock and poultry. 

Feed and the soil are the two 
most important factors governing 
the progress of agriculture. And it 
is to acknowledge and broadcast 
the scientific methods that have 
been developed in feeding that we 
dedicate this week, October 16 to 
21, as National Feed Week. 


The farmer and the feed man are 
partners. Theirs is a mutual busi- 
ness of providing millions of hu- 
man beings with healthful food 
through the medium of livestock 
and poultry. The lowering of costs 
in producing milk, eggs and meat, 
gives the farmer an opportunity to 
enjoy greater profits and adopt a 
better standard of living. 

It is the farmer's cost of produc- 
tion which the feed manufacturer 
constantly keeps in mind. His 
nutritional experts work daily in 
laboratories and on experimental 
farms to perfect formulas which will 
produce best results for the least 
money. 

In addition to thus serving agri- 
culture faithfully, the feed manu- 


facturer also provides a ready mar- 
ket for grain and other farm pro- 
ducts used in the processing of 
feeds. His cash outlay for this pur- 
pose runs well into the millions. 

The feed industry, too, extends 
more credit to the farmer than any 
other agency except the govern- 
ment. It also pays the cost of main- 
taining state feed inspection de- 
partments to guarantee the relia- 
bility of its products and utilizes 
all the resources at its command 
to help farmers combat costly dis- 
eases which infest poultry and 
livestock. 


The feed industry has been able 
to grow and advance with agricul- 
ture because it realizes that main- 
taining the quality of its products 
is the only sure foundation for per- 
manent success. Such a policy is 
doubly important to the farmer 
under present conditions. 

The European war has curtailed 
imports of many products used in 
the manufacture of feeds. But de- 
spite the scarcity and prevailing 
higher prices for such ingredients, 
reliable manufacturers are strictly 
adhering to the standard of quality 
found regularly in their various 
brands of feeds and concentrates. 
They are determined that they will 
not let their partner, the farmer, 
down. 


It is wise, therefore, to stick to 
feeds that are produced by reliable 
manufacturers and sold by your 
local feed dealer. Beware of “bar- 
gain offers” that may on the surface 
appear ta be a saving to you. They 


Thousands of farmers were urged to 
patronize their local feed dealer in the 
above radio message delivered by Ralph 
M. Field, president American Feed Manu- 
facturers association, on October 16. It 
was broadcast over radio station WLS, 
Chicago, during the dinner bell program. 
Spot announcements were also made 
daily during Feed Week over numerous 
stations. 


may be lacking in certain quality 
essentials causing your poultry 
flock, dairy herd, or hog litters to 
suffer drops in gains and produc- 
tion which will take months of 
good feeding to remedy. It is re- 
sults, rather than the first cost, 
which determines value. 


The safe and sane way to insure 
yourself against losses is to patron- 
ize your local feed dealer. He op- 
erates an established business and 
he fully realizes that he prospers in 
proportion to services which he ren- 
ders and the profits he makes for 
you. He knows what his feeds can 
do and he is willing to prove their 
merits right on your own farm. 

The services of your local feed 
dealer go beyond the making of a 
sale to you. He is always glad to 
give you valuable service on care 
and management of livestock and 
poultry and to help you combat and 
eradicate diseases that threaten 
your birds and animals. Entrust 
your livestock and poultry to his 
care and he will build up your 
profits. 

Why not pay him a visit during 
this National Feed Week and get 
better acquainted? He will be glad 
to welcome you and to discuss your 
feeding problems. Consult him as 
you would your physician, for your 
feed dealer is really a “doctor of 
feeds and feeding’. His store and 
his services are dedicated to the 
National Feed Week slogan “Better 
Feeding Brings Bigger Profits’. Ob- 
serve this slogan this week and 
every week during the year and 
you will enjoy your full measure of 
prosperity and the more abundant 
things of life. 


@ HY CARSTINS, Brillion, Wis., has pur- 

chased the old Farmers elevator at Kau- 

kauna, Wis. He is installing new equip- 

ment and building additions to the plant. 

@ P. FREDERICK OBRECHT & SON, Bal- 

timore, Md., is constructing a 30x157 foot 

warehouse to their present warehouse at 


419-21 W. Pratt street. 
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about 
things close home... 


YOUR BUSINESS HOME 


It is hardly possible that there is a poultryman within 
the range of your service, who does not frequently 
read Pilot Brand advertising and listen even more 
frequently, to our talks about it over his radio. 


Now mind you, this has been going on for many years. 


So your business home is entirely surrounded by poul- 
trymen who hold a very strong favorable opinion 
about Pilot Brand Oyster Shell. 


Consistently advertising a good product is the answer. 


1939 - 1940 


19 farm and poultry jour- 
nals and 35 radio stations 
will, for the next 52 weeks 
keep strengthening this 
opinion around your busi- 
ness home and those of 
Pilot Brand dealers 
throughout the country. 


PILOT 


BRAND 


OYSTER SHELL 


Let all poultrymen within 
the range of your service 
know that you sell Pilot 
Brand Oyster Shell be- 
cause when you advertise 
products enjoying favor- 
able opinion the good 
opinion surrounding your 
own business home is 


strengthened. 


OYSTER SHELL PRODUCTS CORPORATION 


Pershing Building 3615 Olive St. 
NEW ROCHELLE, N. Y. LONDON, ENG. ST. LOUIS, MO. 
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November is a month of feasting for 
many members of the feed trade who, in 
addition to having a choice of two Thanks- 
giving days, will also celebrate their birth- 
days. 

Birthday cakes will certainly be the rage 
at the offices of Purina Mills, Inc., St. Louis. 
Donald Danforth, president, celebrates his 
arrival via stork on November 12; A. F. 
Seay. vice president, November 9, and 
Lloyd Hedrick, manager of the firm's Buf- 
falo office, November 21. 


SYMBOL 


-Pep Plan to 


Here’s the 


1939 FOR FEED DEALERS 


... the trademark of the famous 
Ful-0-Pep line of Poultry Feeds! 


There was a double-header in Minne- 
apolis on November 7. Both Henry Kuehn, 
King Midas Flour Mills, and L. C. New- 
some, Newsome Commission Co., made 
their debut on that day. 


C. J. LaFleur, Kasco Mills, Inc., Waverly, 
N. Y., must have gone into a huddle with 
Franklin D. Roosevelt. November 23 which 
the president has set for Thanksgiving is 
also Mr. LaFleur's birthday. 

Others who are eligible for pumpkin pie 
and turkey this month are Harris G. Nel- 
son, Pittsburgh Plate Glass Co., November 
3; A. E. (Bert) Sargent, Sargent & Co., 
Des Moines, Ia.. November 25; Walter B. 
Krueck, Allied Mills, Inc., Fort Wayne, Ind., 
November 15; S. M. Lien, Northern Supply 
Co., November 25; James M. Flinn, presi- 


PROFITS 


ave up 


Ful-O 
Because: Feeding for Eggs 


to 


ing the country: 


Because 


the Bigge 


Poultrymen 
st Year of 


responding with 


Sales so far in 


Ful-O-Pep 


RB ecause: Ful 
in 
mo 


Radio 4 


_O-Pep Advertisin 
nd Magazin 


g Campaign 
es is the 


n history- 


Handle the line that’s easy to sell, the one that’s making 


sales and profit history for 
facts on a dealership in your 


dealers in 1939! Get the 
community. Write today to 


THE QUAKER OATS COMPANY, CHICAGO, ILL. 


A. F. SEAY 


dent, Blatchford Calf Meal Co., November 
12; Donald E. Fraser, Cereal Grading Co., 
Minneapolis, November 26; R. F. Benkert, 
Merck & Co., Rahway, N. J., November 19; 
H. H. Humphrey. Northern Millling Co., 
Wausau, November 10; Quin Johnstone, 
Johnstone-Templeton Co., Milwaukee, No- 
vember 13; Walter Holstein, Mohr-Holstein 
Commission Co., November 13; Ben Ander- 
son, Northeast Feed Mill Co., Minneapolis, 
November 27; George R. Stewart, secre- 
tary, Pennsylvania Millers & Feed Dealers 
association, November 3; Colby A. Porter, 
C. S. Porter, Fox Lake, Wis., November 2; 
Norman Hanson, Hanson Feed Co., Hollan- 
dale, Wis., November 12; K. F. Mueller, 
New Glarus Feed & Fuel Co., Inc.. Novem- 
ber 28; W. G. Kellogg, Bunge Elevator 
Corp., November 24; George Smith, Archer- 
Daniels-Midland Co., Minneapolis, Novem- 
ber 14; John G. Wilson, secretary, Pacific 
Northwest Feed association, November 27; 
Warren Anderson, publisher, Flour & Feed, 
Milwaukee, November 21, and Dean Clark, 
secretary, Society of Grain Elevator Super- 
intendents, November 22. 


NEW YORK 

Gouverneur Cooperative Association, 
Gouverneur, sustained a loss of $15,000 
as the result of a recent fire. 

Carpenter & Adams have purchased the 
feed business operated by the Cheeseman, 
Munsil Co. at Ellenburg. 

Charles E. Baker and James E. Smith 
have bought the F. E. Skinner store, Nor- 
wich, and will operate it as the Farm and 
Garden Supply Co. 

Cooperative GLF Mills, Inc., has pur- 
chased the feed business at Greenwich 
operated by Sheldon & Dunning. 

Jefferson J. Deming, well known oper- 
ator of a feed mill at Hoosick Falls, died 
recently at the age of 85. He had been 
retired from active business since 1931. 

Whitesville Milling Co., Whitesville, has 
installed a feed mixer. 

Arthur Wohlheuter has sold his elevator 
at Colden to his brother, Walter, who is 
installing new feed grinding equipment. 
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J. FRAMPTON KING 


HAT greater harmony exists 

between feed manufacturers 

and control officals each suc- 
ceeding year was manifested at 
the 3lst annual convention of the 
Association of American Feed Con- 
trol Officials held at the Raleigh 
hotel, Washington, D. C., Novem- 
ber 2 and 3. An all time attendance 
record was esiablished. Manufcc- 
turers and shippers of feed ingredi- 
ents comprised a good portion oi 
the gathering. 

J. F. King, Atlanta, Ga., was elect- 
ed president of the association to 
succeed L. M. Jeffers, Sacramento, 
Cal. Philip H. Smith, Amherst, Mass., 
was chosen vice president and L. 
E. Bopst, College Park, Md., was 
reelected secretary-treasurer. 

Mr. Jeffers, in his address, paid 
tribute to the feed industry. “We 
should congratulate ourselves on 
the fact,”” he said, “that we have, 
locally and nationally, the sincere 
cooperation of the feed manufac- 
turers. It is more than pleasing to 
have continued evidence and proof 
of the cooperative attitude of the 
American Feed Manufacturers as- 
sociation.” 

He recommended that control 
official members take a more lib- 
eral attitude toward considering 
and making definitions to meet cur- 
rent changes. 
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given acclaim at convention 
of american control officials 


Ralph M. Field, president, Ameri- 
can Feed Manufacturers associa- 
tion, one of the feature speakers 
on the program, praised the con- 
trol officials for the work accom- 
plished in the past and urged con- 
tinued cooperation. 

He emphasized the fact that pro- 
gressive feed manufacturers are 
selling results and not feeds and 
that quality mixtures have their 
base in quality ingredients. Labor- 
atory tests were cited by Mr. Field 
as essential in determining this 
quality. 

In answer to some state officials’ 
complaints that manufacturers were 
producing too many brands of feed, 
Mr. Field stated, that this was the 
result of consumer demand. He ex- 
plained that too many brands in- 
creased the cost of manufacturing. 

Mr. Field also commended the 
agricultural colleges for the fine 
work they were doing throughout 
the country and declared that man- 
ufacturers desired to cooperate with 
them as they now do with the con- 
trol officials. There is, however, he 
added, a prejudice among some 
college men against the larger 
manufacturers and against ready 
mixed or branded feeds. 

That reports of animal diseases 
being caused by commercial feeds 
were entirely unfounded was also 
pointed out by Mr. Field. He asked 
for the cooperation of control offi- 
cials in combatting this fallacy. 

George Wrightman, secretary 
and manager of the Mineral Feed 
association, pointed out the increas- 
ing recognition that is being given 
to mineral feeds. 

“Intensive study and experimen- 
tation on each mineral and its need 
and effect upon the animal body 
have been made and are now be- 
ing made by scientists throughout 
the world,” he asserted. “The con- 
scientious manufacturer compounds 
his feeds as nearly as possible to 


general practical proportion re- 
quirements. Official tests have re- 
peatedly shown that a practical 
mineral feed, such as is recom- 
mended by the agricultural colleg- 
es, supplied by the manufacturers 
and used by stock raisers, saves as 
high as 30 per cent on the feed of 
fattening pigs as compared with 
feeding ordinary farm feeds with- 
out the mineral. No further proof 
of the practicability of a mineral 
feed for general use should be re- 
quired. 

“There are now about 25 firms 
in the United States extensively en- 
gaged in the business of supplying 
these feeds. Some of them have 
been in business for 50 years. No 
firm with an extensive business, 
which must be built on genuine 
service, has ever failed. In many 
cases a single firm confines its 
sales to a restricted territory, adapt- 
ing its product to serving the live- 
stock of that chosen region success- 
fully so that the farmers recognize 
it as an institution indispensable to 
their business.” 

Dr. H. W. Titus, bureau of animal 
industry, National Agricultural Re- 
search Center, Beltsville, Md., dis- 
cussed the utilization of feeds by 
growing animals and illustrated his 
talk with slides. He emphasized the 
efficiency of modern feeds. 

F. A. McLellan, vice president, 
G. L. F. Mills, Inc., Buffalo, declared 
that knowledge has taken the place 
of guesswork in the industry. He 
pointed out the great strides made 
by feed manufacturers through the 
establishment of laboratories and 
predicted continued progress. 

The afternoon session of the 
opening day was devoted to re- 
ports on assigned subjects by con- 
trol officials and a discussion on 
definitions of feedstuffs. The follow- 
ing morning's session was also con- 
fined to business of the association. 
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HE main=purpose today of keeping 

poultry is to convert grains, grasses, 

animal and cereal by-products, min- 
erals and vitamins into healthful, attractive 
human food and to do so profitably. Poul- 
try feed represents the largest single ex- 
pense in the production of poultry and 
eggs, accounting for approximately two- 
thirds of the total cost of production. 

If a poor feed is fed poor results will 
surely be obtained, and if good feeds are 
fed good results will be obtained, every- 
thing else being equal. The time is already 
here when many poultrymen are not only 
interested in just the percentage of protein, 
fat, fiber and ash that is printed on our 
feed tags but they also want to know of 
what those essential elements are com- 
posed, and the quality. They also want to 
know the calcium and phosphorus content, 
the vitamin A, D, and G units per pound 
of feed and many other things. The up- 
and-coming feed manufacturer is going to 
give his customers what they want, and 
the old conservatives are going to have 
to look to their laurels or else there will 
be a change in their volume of business. 

In the future balancing of rations, there 
is a possibility that some of the more ex- 
pensive ingredients will be left out of 
poultry rations, as we find those elements 
which are essential to produce the great- 
est results. We are going to have to more 
intelligently and more economically feed 
our poultry flocks for the particular results 
we are trying to attain. The time is al- 
ready here when many feed manufacturers 
are not only printing on their feed tags 
the percentage of protein, fat, fiber and 
ash, as prescribed by law—but they are 
going farther than that in also stating the 
percentage of calcium, phosphorus, man- 
ganesse, iodine, and the units of vitamins 
A, D, G, and the filtrate factor in each 
pound of mash. The latter figures are 
based upon the average unitage content 
of the various ingredients in the mash, as 
published by the various colleges and ex- 
periment stations, and, in the case of cer- 
tain proprietary products, the actual guar- 
antee of the manufacturer. 

FEED is composed of several distinctly 
different groups of substances, which are 
called nutrients. Of these the following 
six groups are recognized: Proteins, car- 
bohydrates, fats, vitamins, minerals, and 
water. 

Most of the nutrients cannot be used by 
the birds in the form in which they are 
supplied in the food. The digestive organs 
of different animals have different sizes 
and capacities and are adapted to varied 
kinds of food. The digestive organs of 
cows, sheep, goats, and other ruminants 
are comparatively large and are suited for 
the utilization of large quantities of feeds 
containing comparatively small quantities 
of nourishment. The digestive organs of 
the dog, pig, chicken, and similar animals, 
are much smaller and not suited to utilize 


N. ouf 


discussed at convention 


bullky feeds, such as hays, fodders, or 
straws. 

The temperature of the normal hen aver- 
ages approximately 107 degrees Fahren- 
heit and since this temperature is usually 
higher than the surrounding atmosphere, 
the chicken’s body is continually losing 
heat, which must be made good by heat 
from the absorbed nutrients of the feed. 

PROTEINS are the constituents of the 
feed which, when digested and assimilated, 
can be used to form flesh, muscle, feathers, 
ligaments, blood, and other portions of the 
animal body. Protein furnishes material 
for replacing wear and tear of the animal 
body, for additional flesh, and for other 
nitrogenous constituents. It is an import- 
ant constituent of eggs. 

AMINO ACIDS: When proteins are di- 
gested, they are split up into a number 
of chemical compounds, called amino 
acids, which are united again in the ani- 
mal to produce animal ‘protein or other 
needed substances. Proteins are the most 
complex of all feed materials, being com- 
posed of more than 20 of these simpler 
substances, or amino acids. These amino 
acids are the bricks and the protein is 
the wall. Approximately 10 of these amino 
acids are absolutely essential, or indis- 
pensible; that is, they cannot be manu- 
factured by the bird from other materials 
and so must be supplied by the feed. The 
remaining 10 or more amino acids can 
presumably be synthesized, or converted 
by the body, except the sulfur-containing 
amino acid cystine which the amino acid 
methionine, also sulfur-containing, can re- 
place. The amino acids are given below: 


ESSENTIAL NON ESSENTIAL 
Lysine Glycine 
Tryptophane Alanine 
Histidine Serine 
Methienine Cystine 
Phenylalanine Aspartic acid 
Leucine Glutamic acid 
Iseleucine Hydroxyglutamic 
acid 
Valine Tyrosine 


Alpha-amino-beta Proline 
hydroxybutyric acid Hydrexyproline 
Arginine (for normal) . 

or rapid growth) 

Further research might reveal that some 
of the amino acids listed as non-essential 
are actually essential. 

A bird’s body contains as much protein 
as all other groups of nutrients together, 
if water is excepted. Twenty per cent of 
the live weight and practically 50 per cent 
of the dry weight is protein. It is, there- 
fore, easy to understand the importance 
of this group of nutrients in feeding. 

A further assumed advantage of a vari- 
ety of feeds is palatability. The term is 


of southern feed mixers 


frequently misused with reference to poul- 
try feeding, attributing palatability to poul- 
try feeds where only familiarity is involved. 
Generally speaking, all common feedstuffs 
if they are sound and “sweet”, are palat- 
able to chickens. This lack of discrimina- 
tion is explained by the low stage of de- 
velopment of the organs of smell and taste 
in the fowl. Thus, while most feed stuffs 
are palatable to chickens, which will freely 
eat feeds to which they have been accus- 
tomed, they are sometimes sensitive to 
abrupt or extreme changes in feed. 

Any feed tending to upset normal diges- 
tion and thereby putting the bird out of 
condition cannot rightfully be classed as 
unpalatable, since the lower feed consump- 
tion is the direct result of the effect on the 
bird rather than of the palatability or lack 
of palatability of the feed. For example, 
rye in appreciable amounts will decrease 
feed consumption. 

Physical consistency, if too fine, will 
seriously affect consumption. A ground 
feed should, therefore, be of fairly coarse 
consistency. Where economic conditions 
make the use of a fine commodity advis- 
able, it is well to counterbalance the 
one fine feed by the inclusion of others 
that are correspondingly coarse. 

MINERALS: The minerals, or ash con- 
tent of a feed is represented by the ma- 
terial remaining after incineration, or burn- 
ing of the substance. Chemical analysis 
of the animal body or of eggs reveals the 
presence of a large number of the various 
mineral elements. It has been demon- 
strated by nutrition experiments, however, 
that of these elements sodium, potassium, 
calcium, magnesium, sulfur, phosphorus, 
chlorine, iron, iodine, manganese, copper, 
zinc, and possibly cobalt are essential to 
a complete ration. 

Many factors enter into the processes 
of absorption and utilization, so the ques- 
tion of “availability” of minerals is import- 
ant. The “availability” of a mineral is 
partially dependent upon its ease of ab- 
sorption which includes solubility. But 
absorption and assimilation are condition- 
ed by other factors than the “form” in 
which the mineral is supplied in the ration. 
Vitamin D increases calcium and phos- 
phorus retention due to either increased 
absorption from the alimentary tract or 
lessened excretion from the body or both. 
Moreover, there is ample evidence that 
the absorption of an extra amount of po- 
tassium involves a greater requirement for 
sodium. Digestibility trials, even when the 
technical difficulties attendant upon such 
experiments with poultry are overcome, 
give no measure of the utilization of the 
mineral constituents of a diet, for a min- 


(Continued on Page Thirty-two) 
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] Buy your Vitamin D pre-mixed in 
Flaydry Lactoflavin Supplement. 


Cut inventory costs by a sizable 
sum now with this plan of buying 
guaranteed D units in dry product form. 


3 The Vitamin D pre-mixed in Flaydry 
Lactoflavin Supplement is from high 
potency A and D fortified Cod LiverOil. 


We manufacture to your D unitage 

specifications. It is easier to add 
the right amounts of D into your for- 
mulas under this plan. Let us show 
you how to specify, just fill in the 
coupon, we will do the rest. 


Tahe a minule now... 


THE BORDEN COMPANY 
a SPECIAL PRODUCTS DIVISION 


350 MADISON AVENUE, NEW YORK, N. Y. s 


My present source of Vitamin D is: 
Straight Oi! Fortified Oil 


The D unitage per gram is___________ 


(Note: Consult tag or label on 
¥ drum before filling in this coupon) a 
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COMES A.O.A.C. GUARANTEED, NATURAL 


from high potency fortified Cod Liver Oil 
ready for your mixer, pre-mixed in 


REG .U.S.PAT. OFF. 


LACTOFLAVIN SUPPLEMENT 


Mixine Vitamin D into feeds is simplified when you pour 
accurate, guaranteed numbers of units into the poultry mash 
mix—out of a bag instead of barrel or drum. You can do this by 
purchasing your Vitamin D in dry product form pre-mixed in 
Flaydry Lactoflavin Supplement. 


Easy to Handle 


Handling and mixing Vitamin D in this dry form is easy. It elimi- 
nates adding costly oil because the A and D vitamins you are 
adding are carried in the nutritionally valuable Lactoflavin Con- 
centrate that is in Flaydry. This gives you the full benefits of 
milk’s B-G group of vitamins important to growth, hatchability 
and egg production. © In manufacturing Flaydry Lactoflavin 
Supplement With Natural Vitamin D to your specifications we 
measure the units, we perform for you the job of pouring the D 
oil into the pre-mix, or the spraying of it into the final mix. 


Eucry Lot Guaranteed 


We test the potency, check and double-check the results. We 
furnish our guarantee of A.O. A.C. chick units of Vitamin D 
contained in every bag and ton lot shipped to your mill. You 
can lower your investment in Vitamin D in stock under this plan 
and still be protected on spread shipments as fo price. Fill in 
the coupon today for full information. 


GROWTH + HATCHABILITY - EGG PRODUCTION 
THE BORDEN COMPANY 


Special Products Division. 
350 MADISON AVENUE, NEW YORK, N. ~ 
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how you can cash in on 
national feed week 


by ERWIN A. HOLMES 


ITH the excitement of National Feed Week 

over, it is time to settle down to a winter 

of successful feed advertising. Previous to 
our Feed Week promotional pieces, we wrote a series 
of articles on the four fundamental qualities of an ad. 
To supplement this series we are going to devote 
the next few months to helping you put into practice 
those principles we discussed. We are going to sub- 
ject feed ads to a four step analysis to determine 
what is right or wrong. The four points required in 
every ad are: 

(1) REASON—the cause of the ad. This includes 
timely merchandise selection, the logical appearance 
of the ad (in relationship to the day of the week, 
holidays, seasons, etc.) and ad placement and space 
determination. 

(2) SELL—the technique of the ad. This includes 
the general handling of the ad and the pictorial sales- 
manship employed. Human interest appeal, head- 
lines, copy and illustrations are the most important 
factors. 


(3) LEGIBILITY—the mechanical aspects of the ad. 
Legibility includes layout, organization, and type 
selection. 


@ Use a Clincher 


(4) FOLLOW-THROUGH—the completeness of the 
ad. Follow-through is as important in advertising as 
in athletics. The ad is incomplete unless it contains 
a “clincher”, has identification value, and is replete 
with customer “helps”, logotype, address, phone 
number, etc. 

We've reproduced an ad at the top left of this 
page. Let's subject it to this four point analysis and 
see where it is right or wrong. 

REASON—The ad was run around the fifteenth of 
October and featured dairy and cattle feed. Since 
the largest selling feeds in this month are dairy feeds, 
the ad rates perfect on merchandising. The ad ap- 
peared in a good position—the lower right corner 
of the right-hand page. 

SELL—Poor! The ad is directed only to those who 
are in the market for feed at the time they read the 


ILLUSTRATIONS used in 
the above ads were taken 
from the Meyer Both Gen- 
eral Newspaper Service and 
Stanton Superservice. 


ad. The copy follows a good theme but one that has 
been overworked to the point where it is losing its 
effectiveness. A complete list of the products sold 
and a few special prices would put more “sell” into 
the ad than the few listings given. The slogan at the 
bottom of the ad is very good, but should be placed 
in a position where its sales message cannot be over- 
looked. 


e Humor Is Good 


In our revise we have used the same theme as the 
original ad but have given it a humorous treatment. 
This creates a greater interest because more people 
are interested in humor than in cold facts. In addi- 
tion, we have used the headline “Economize! Buy 
Better Feeds!", which tells the same story as the 
original ad, but in a far more effective way. 


LEGIBILITY—Poor! There is an unsuccessful at- 
tempt at layout and the copy is hard to read. This 
is due to poor emphasis and display. In our revise 
a definite layout form has been followed. As a result, 
the entire ad is easy to read and the reader is able 
to comprehend the sales story. 


e Can They Find You? 


FOLLOW-THROUGH—Where is the store? How can 
I call them up? The original ad contains no informa- 
tion that would answer these questions. Therefore, 
it has very poor follow-through. In our revise we 
have included all of the points of follow-through that 
a good ad should have, address, phone number, etc. 


This department would deem it a privilege to help 
you better YOUR advertising by subjecting your ads 
to this analysis, free of charge. Send the ad to this 
department. Names will be held confidential if de- 
sired. 
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SOUTHLAND ALS FOr THis WEEK; 
Southiang Cotton Oil Co. 


WHERE TO BUY 


_ Eastern Sales Agents 


THE O.K. COMPANY 
Atkins & Durbrow, Inc. 
165 John Street, New York 
S. Western Ave., Chicago 


29th and Southwest Blvd. 
Kansas City, Mo. 


R. SQUIBB & SONS : 
San Francisco, Cal. ; * A trademark of E. R. Squibb & Sons 


neu” SQUIBB 
HIGH POTENCY VITAMIN A ano D OIL 


6,000 (or more) vitamin A 
U.S.P. XI units per gram 


800 (or more) vitamin D 
A.O.A.C. chick units per gram 


for a U.S.P. XI cod liver oil. 


mashes. 


745 FIFTH AVENUE 
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HERE’S GOOD NEWS for feed manufac- 
turers. Squibb now offers you a new high 
potency vitamin A and D oil—EXADOL* 
“800 D” A.O.A.C. 

The guaranteed vitamin A potency of 
Exadol “800 D” is 10 times, and the vita- 
min D potency is nearly 10 times, the minimum requirements 


This new Exadol “800 D” will materially improve the 
vitamin value of your poultry feeds. Its extra high potency 
will particularly appeal to manufacturers of turkey breeding 


Contracts may be made for three months’ delivery on 
firm prices. We suggest that you book your orders now. 


E. R. SQUIBB & SONS 


Veterinary and Animal Feeding Products Division 


NEW YORK, N.Y. 


SQUIBB — aname you can 
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central meetings attract 


many problems discussed 


TTRACTING a total attend- 

ance of 414 dealers to a series 

of nine district meetings, held 
during the two weeks beginning 
October 16, the Central Retail Feed 
Association continued its program 
of carrying its service to the mem- 
bership as well as serving through 
bulletins and one annual conven- 
tion. 

C. W. Sievert, American Dry Milk 
Institute, Chicago, nationally known 
authority on feeds and feeding, was 
the featured speaker at all meet- 
ings. He discussed the formulating 
of quality poultry rations beginning 
with the old “big five’ mixture and 
taking the listeners through three 
successive formula improvements to 
a breeding mash which has been 
proved to assure maximum hatch- 
ability under the most exacting cir- 
cumstances. Mr. Sievert's address 
will be published in the December 
number of The Feed Bag. 

Explanation of the new Wiscon- 
sin law to license and regulate itin- 
erant merchant truckers, effective 
January 1, was given by David K. 
Steenbergh, executive secretary of 
the association and publisher of The 
Feed Bag. 

This law, according to Mr. Steen- 
bergh, will apply to all persons who 
buy or offer to buy or sell or offer 
to sell any personal property from 
a truck or other vehicle in which 
they transport at any time a net 
load exceeding 3000 pounds except 
(1) farmers hauling products pro- 


duced on their own farms and (2 
merchants hauling to or from their 
own permanently established pla- 
ces of business. 

The license fee required under 
the law for operating as an itiner- 
ant merchant trucker is $200 per 
truck per year with the additional 
provision that there be deposited 
with the state at the time of appli- 
cation for license (1) an approved 
public liability and property dam- 
age insurance policy, (2) a $500 
bond to assure payment of all jus! 
taxes and fees to the state and (3) 
a $1000 bond to assure the public 
of protection against fraud. 

Penalties for operating without a 
license are fines ranging from $100 
to $500 or a jail sentence (not to 
exceed 30 days) or both fine and 
imprisonment, for each offense. 

The attorney general and the 
various district attorneys are charg- 
ed with enforcement of the law. 
The latter are directed by the law, 
on complaint of any citizen, to start 
action against any trucker believed 
to be a violator. All feed dealers 
were urged by Mr. Steenbergh to 
watch carefully for violators and to 
report them promptly to the district 
attorney as well as to the associa- 
tion so as to assure immediate ef- 
fective enforcement of the law be- 
ginning January 1. 

Concurrently with the meeting 
and with National Feed Week, 


(Continued on Page Thirty-five) 


THE FEED BAG CAMERA CLICKS fast at Central district meetings. Outside 
row, top to bottom—E. F. Holtz, Milladore; Peter Bootzin, Medford; John C. 
Sparr, Marshfield; Alfred D. Smith, Grays Lake, Ill., and his associates in the 
Lake Cook Farm Supply Co.; Lawrence Lapinske and H. H. Humphrey, both of 
Wausau; father and son, S. G. and F. D. Sorenson, Tomah; attentive group at 
Woodstock, Ill., meeting; O. F. Stelter, Bloomer, and S. E. Lee, Osseo; group 
at Chippewa Falls meeting; Robert L. Herrick, Rufus Young and Walter Bur- 
ton, all of Harvard; Herman Jaeger and A. Jaeger, Watertown; Arthur Birkholz, 
Reedsville, T. A. Strid, Green Bay, and A. J. Leider, Brillion; J. F. Schroeder, 
Minneapolis. Inside row, top to bottom—J. Hugh Brace, G. H. St. John Co., 
Superior, signing membership application; John A. Becker, Monroe, president 
of the Central association, campaigning for new members; R. H. Lang, Madi- 
son; C. W. Sievert, American Dry Mill Institute, Chicago, chief speaker; James 
~H. Murphy, Burlington; E. F. Holtz, Badger State Feed Co., Milladore, joining 
the fold; Director M. E. Shurtleff, Elgin, Ill.; Burton Bigelow, Buffalo, N. Y. 
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THE WAY TO BIGGER PROFITS 


QUALITY FEED 


Doughboy feeds have been the leader in 
quality for years where ever good feeds 
are demanded. Standards of quality es- 
tablished by Doughboy Mills have made 
it easy for dealers who handle the Dough- 
boy line to build a profitable volume of 
sales. Let Doughboy feeds help you gain 
and keep satisfied customers. 


GAINS SATISFIED CUSTOMERS 


The success of Doughboy feeds is built 
on the solid foundation of consumer satis- 
faction. Doughboy offers a feed for every 
need. Now you can sell your customers 
feeds which contain every element essen- 
tial for profitable production and repro- 
duction. Doughboy feeds are perfectly 
balanced in vitamins, minerals and proteins. 
Investigate the possibilities for profit in a 
Doughboy franchise today! 


16% DAIRY 


PMOLASSIE BALANCER 


DOUGHBOY MILLS, INC 


DOUGHBOY SALES PLAN 


Doughboy has a sales, advertising and 
promotion plan which makes it easy for 
dealers to sell Doughboy products to the 
customer. Doughboy merchandising meth- 
ods assure each dealer a rapid turnover. 
You will be interested in hearing about 
the powerful consumer advertising cam- 
paign which is back of every Doughboy 
dealer to help him increase his sales. 


SERVICE For MANUFACTURERS 


Doughboy Mills also offer a complete and 
fast service for feed manufacturers and 
feed wholesalers. Let Doughboy furnish 
your requirements of Feeding Rolled Oats, 
Feeding Oatmeal, Pulverized Oats, Pulver- 
ized Barley, Wheat Flour, Rye Flour, 
Breakfast Foods, Grains, Meal Feeds, Cold- 
Pressed Wheat Germ Oil, and Molasses. 


DOUGHBOY MILLS, Inc. 


Formerly New Richmond Roller Mills Co. - NEW RICHMOND, WISCONSIN 
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OHIO 

T. Juricak has purchased the mill form- 
erly owned by H. J. Hansen at Paulding. 

Farmers Exchange Co., Grove City, has 
purchased the 15,000 bushel elevator op- 
erated as the Orient Grain Co. at Orient. 
New equipment is being installed. 

Farmers Elevator Association, Collins, 
has installed a 30-ton Soweigh truck scale. 

Tyler Grain & Feed Co.. Wooster, has 
purchased the Wayne County Grain & 
Feed Co. elevator, also at Wooster. 

Russell E. Royer has succeeded Paul 
Hance as manager of the Troy Grain & 
Supply Co., Troy. 

John L. Luscombe, Jr., Southworth Grain 
Co., Toledo, is the proud grandfather of a 
baby girl born to his daughter-in-law and 
son, Jack Luscombe, Ft. Wayne, Ind. 


@ J. W. CAIN has purchased the elevator 
at Duffields, W. Va., from Baker Feed & 
Grain Co. and will operate it under the 
name, Duffields Grain Co. 

@ PEOPLES SUPPLY, Charlestown, W. Va., 
is remodelling the Jefferson mill and will 
manufacture flour. The plant had not been 
in operation for the past four years. 

@ OGILVIA FEED MILL, Ogilvia, Minn., 
has started construction of a new addition 
to its plant which will be used for an office 
and storage space. 

@ FARMERS COOPERATIVE Commission 
Co., Fulda, Minn., at a recent meeting of 
its board of directors, voted to install a 
feed mixer, feed grinder and oat huller. 


What aWhale of a Difference 


Makes! 


IHE Sea is Nature's greatest 

storehouse and the World's 
largest pasture. The whale, the 
largest living creature known 
to man, grows in the Sea. 
Vitamins, Minerals and the 
abundance of nutritive factors 
needed to nourish this gigantic 
animal are found only in the 
Sea. Every chemical element 
known (over 90) is present in 
the waters of the Ocean. 


LIFE FROM THE SEA 


Feeds made with ManAmar, 
the Ocean Product, contain 
quality proteins, minerals and 
vitamins in abundance. When 
you incorporate ManAmar in 
the feeds you make, you will 
soon see what a whale of a 
difference ManAmar makes in 
producing profit-making results. 


RESEARCH LABORATORY 


The makers of ManAmar 
maintain one of the most pro- 
gressive Research Laboratories 
in the world. This laboratory 
service is available to every 
manufacturer or feed merchant 
handling ManAmar Feeds. Ra- 
tions made on the ManAmar 
Formulas are proven profit 
makers for you and for the 
feeder. ManAmar will add the 
Power and Strength of the Sea 
to your Feeds. The superior per- 
formance of ManAmar Feeds 
has helped hundreds of feed 
manufacturers to greater suc- 
cess. 


Ask about the ManAmar 
Money Making Plan which 
helps you build your own feeds, 


your brand, your name in your 
own trade area, over all com- 


petition. Write today for com- 


plete FREE details. 


PHILIP R. 


PARK, 


MA 
INC. 


Dept. FB-11, 608 South Dearborn Street, Chicago, Illinois 


PENNSYLVANIA 

C. A. Snyder has opened a feed store 
in the Fallon building, Mercersburg. 

Monsey Milling Co. feed mill, Clarkes- 
town, was recently destroyed by fire with 
a loss estimated at $20,000. 

F. V. Perry & Son, Youngstown, have 
taken over the former Miles Anthony mill, 
Houtzdale, and will operate it as the Coal- 
port Feed & Supply. 

H. W. Wurst, West Side Feed & Fuel 
Co., Erie, has remodelled and streamlined 
the hardware store which he operates in 
connection with his business. 

Kelder & Son, Dushore, have completed 
construction of a new warehouse. 

Meyers mill, Jonestown, owned and oper- 
ated by R. E. Meyers, was recently de- 
stroyed by fire with a loss estimated at 
$40,000. Mr. Meyers reports that he will 
not rebuild. 

@ MILLHURST MILLING CO., Millhurst, N. 
J., has installed a new feed mixer and 
grain cleaner. 

@ EVERGREEN ELEVATOR and feed mill, 
Dysart, Ia., is constructing a 30x40 foot 
addition which is to be used for feed 
storage. 

ILLINOIS 

Farm Service Co. has taken over the 
Kirkland Coal & Feed Co., Kirkland. 

Dixon Grain & Feed Co., Dixon, was 
host November 4 to local members of the 
Future Farmers of America at their second 
annual pure bred hog sale. 

Dallas City Feed & Grain Co., Dallas 
City, has completed the construction of its 
new river terminal grain elevator. 

Frank McDonald and Art Siebenthal, 
Ottawa, have purchased the W. W. Porter 
feed store, Kankakee. The name has been 
changed to the Wayne Hatchery and Feed 
Store. 

John J. Guild, who was engaged in the 
grain and feed business at Geneseo from 
1907 to 1932, died recently at the age of 
79. 

Thomas Mayfield has purchased the 
Taylor feed store, Ava, from Taylor & Son. 

Frank Ware, manager, Barnstable-Ware 
Feed Co., Hillsboro, is celebrating his 25th 
anniversary in the grain and feed business. 

Willliam M. Green, Grayville, has moved 
his feed business from the old location to 
a new bulidng which he recently com- 
pleted. 

C. E. Stevens has opened the feed mill 
formerly operated by Frank Swope near 
the Wabash depot. 

Tumbleson Produce Co. has opened a 
feed store in the N. O. Swanson building, 
Galva. 

Cox Feed Co., Danville, is constructing 
a new building which will house its feed 
store and hatchery. Thomas J. Cox is 
owner. 

Clyde L. Baldwin and James Scannell, 
formerly connected with the Farmers Grain 
& Coal Co., Aledo, have started a busi- 
ness of their own which is operating under 
the name Baldwin-Scannel Coal & Feed 
Co. 

Economy feed store has moved into a 
new location in the S. W. Norton Co., build- 
ing, Lemont. New grinding and mixing 
equipment has been installed. 
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IVESTOCK numbers are ex- 

pected to register an increase 

of about 7 per cent for 1939 
and will probably show some fur- 
ther gains in 1940 .. . the supply 
of high protein feeds this season is 
much above average ... feed grain 
prices during the winter and spring 
months are expected to average a 
little higher than a year ago... 
prices of commercial feeds during 
1939-40 are likely to average high- 
er than they did last season as a 
result of increased feed require- 
ments and a general improvement 
in domestic demand. 

These are summaries of the feed 
crops and livestock outlook releas- 
ed by the United States department 
of agriculture, November 8. 

The number of feed grain con- 
suming animal units, including 
poultry, on farms January 1, 1940, 
is expected to be between 136,000,- 
000 and 137,000,000. This number 
compares with 127,000,000 on Janu- 
ary 1, 1939; 121,600,000 on January 
1, 1938, and 138,500,000 for the 
1923-32 ten-year average. Greater 
part of the 1939 increase has been 
in hogs. 

The average number of bushels 
of corn required to buy 100 pounds 
of live hogs for 1938-39 during the 
months of October, November and 
December was 15.5 as compared 
with 14.7 for the same period in 
1937-38. 

The butterfat-feed ratio for a sim- 
ilar period in 1938-39 was 28.7 as 
compared with 31.9 for 1937-38. 

The feed-egg ratio for this same 
period in 1938-39 was 5.90 as com- 
pared with 6.51 in 1937-38. 

Supplies of commercial feeds as 
of October 1 showed an increase. 
Linseed and soybean meals regis- 
tered the higher totals. Wheat mill- 
feeds are expected to remain about 
equal to a year ago and a slight 
drop is predicted for cottonseed 
cake and meal. Production of soy- 
bean meal is expected to reach a 
new high record of 1,500,000 tons. 
A somewhat larger supply of gluten 
feed and meal is forecast, and 
about 250,000 tons appears to be 
the probable production of brew- 
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Animals 


on farms than year ago 
outlook for 1940 good 


ers and distillers grains. 

There is little in the feed situa- 
tion to indicate unusually high pri- 
ces for 1939-40. Prices advanced 
sharply early in September as the 
result of the rush of feed manufac- 
turers and distributors to replenish 
or accumulate stocks but much of 
the advance was lost at the close 
of the month. The index number 
of wholesale feedstuff prices aver- 
aged 112.7 for October, 1939, and 
93.5 for October last year. 

With supplies of feed grains 
smaller in relation to animal units 
than last year, the ratio of livestock 
prices to feed prices is expected to 
be less favorable for 1939-40. This 
is expected to prevent such a large 
increase in livestock production in 
1940 as was the case in 1939. 

Total October supplies of feed 
grains, including government seal- 
ed corn, amounted to about 108,- 
000,000 tons as compared with 104,- 
000,000 tons last year and 101,000- 
000 tons for the period of 1928-32. 
It is expected that a considerable 
quantity of corn from the 1939 crop 
will be sealed and that practically 
all of the 1937 and ‘38 holdings 
will be retained under seal or held 
by the government. 

Total supply of corn for 1939-40 
is 3,093,000,000 bushels compared 


with 2,905,000,000 bushels last year 
and 2,718,000,000 bushels for the 
1928-32 average. About 257,000- 
000 bushels were sealed for loans 
last year and the 1939 total is ex- 
pected to be as large. 

The barley supply in the United 
States is the largest since 1928. 
Total estimated is 328,000,000 bu- 
shels as compared with 289,000,000 
bushels last year. The supply of 
barley for feeding this year will 
probably be larger than during the 
past two years. Out of the 1938 
supply of 289,000,000 bushels in 
1938 approximately 57,000,000 bu- 
shels were used for alcoholic bev- 
erages and it does not appear that 
there will be any substantial in- 
crease jor this purpose in 1939-40. 

Feed-grain prices advanced 
sharply following the outbreak of 
war in Europe, but since September 
7 they have declined so that the 
gain of the first week was lost by 
the end of the month. During the 
week ended October 7 the average 
price of No. 3 yellow corn at Chi- 
cago was 49 cents a bushel as com- 
pared with 47 cents for the corres- 
ponding week last year. Oats for 
the same period averaged 33 cents 
a bushel as compared with 26, and 
No. 3 barley at Minneapolis 50 
cents in 1939 and 49 cents in 1938. 


Busy Geed Mani Quiz 


OW well are you informed about the feed business? Can you answer the ques- 
tions your customers ask you? Here is a “Busy Feed Man’s School” that will 
appear every month in The Feed Bag to help you improve your knowledge. First, 
write what you believe to be the right answers to the following questions on a piece 
of paper. Then, consult your copy of The Feed Bag Annual Red Book and turn to 
the pages indicated after each question to find the correct answer. Grade yourself 


20 on each question. 


1. What is the trade name and purpose of copperas? (See page 64) 
2. Wheat flakes are used in the manufacture of what special purpose feeds? 


(See page 88) 


- 3. Name two important sorghum crops. 


(See page 97) 


4. What is the benefit of the dehydration process? (See page 134) 
5. Name the four principal classes of mash feeds. (See page 26) 


1< 
_ 
j 
| 
| : 
¥ 
i 
i 
i 
e316 | 
i 


— poultry nutrition 


(Continued from Page Twenty-four) 


eral may be absorbed from one part of 
the gut and excreted lower down after ful- 
filling any function for which it is required 
while in the bird's body. Iron, if in a 
soluble form is absorbed from the small 
intestine and is excreted into the large 
intestine. Hence, according to a digesti- 
bility trial, iron compounds are not diges- 
tible. The lime and phosphoric acid of the 
ash are used by the bird for production 
of bones and for other purposes, such as 
egg shell, etc. Salt is also required. An 
excess of minerals, however, is of no ad- 
vantage to the bird but it decreases the 
feeding value of the feed. 


Ibberson. 


house, ete. 


tion. 


buildings. 


IBBERSON Built 


The Dacotah Seed Co., Bismarck, N. Dak., 


plant shown above was designed and built by 


In this plant is a complete set of sales 
rooms; grinding and mixing service; seed ma- 


chinery for processing seeds; large storage ware- 


No Cost for Consultation 


Write us in full confidence, without obliga- 
Ask us to send our book of IBBERSON 
built Feed Mills, Grain Elevators and other 


“SLIPPED TENDON”, or PEROSIS IN 
GROWING POULTRY: Very often poultry- 
men notice that a few of their young birds 
(chicks and poults) develop a puffiness in 
one or both of the hock joints, although 
the birds are apparently healthy and ac- 
tive in every way. After about a week 
the hock joint (the tibial-metatarsal joint) 
is seen to be turned away from its normal 
position. It may be turned outward or 
inward. Soon it is evident that the bird 
is permanently crippled in one or both 
legs. The main tendon which normally 
passes through a groove on the back of 
the joint has slipped out of place, and the 
shank bone has become slightly curved. 
The bird, although otherwise healthy and 
with a good appetite, suffers from diffi- 
culty in wallking and is usually ill-treated 


by its pen-mates. It does not recover from 
the condition, and is commercially useless. 

First, slipped tendon is more prone to 
occur in birds that are raised in strict con- 
finement. In fact, the disease was not 
described until intensive conditions of rear- 
ing became popular. 

Secondly, it is probable that inheritance 
plays a part as a pre-disposing cause. 
At Kansas State college, it was found 
possible to produce a family of Rhode 
Island Reds with a high incidence of the 
disorder by making a mating for this pur- 
pose. 

The third cause is too much phosphorus 
in the ration. It was this cause which led 
to the recognition of slipped tendon as 
a distinct ailment. This cause is easily 
remedied by keeping down the phosphorus 
content of the ration to between 0.7 and 
0.9 per cent. 

The fourth cause was a deficiency of 
some protective factor found in the outer 
coats of grains. It was later announced 
by Dr. Wilgus and his co-workers at Cor- 
nell university that the protective factor 
was the inorganic element, manganese. 
Manganese is a poisonous substance in 
large amounts, but it had a beneficial 
effect when traces of it were fed. The 
Cornell workers found that as little as 
three and one-half one-thousandths of one 
per cent of manganese protected against 
slipped tendon. Such an amount, in the 
form of manganese sulphate, could be 
added to the ration at the cost of a frac- 
tion of a cent per 100 pounds of feed. 

VITAMINS play an important part in 
poultry nutrition. The discovery of vitamins 
has been of practical importance to poul- 
trymen, as it is now possible to rear chicks 
at any time of the year regardless of cli- 
matic conditions and to keep laying hens 
in strict confinement without apparent loss 
of health and vitality. This has led to a 
complete reorganization of the poultry in- 
dustry, based on the earlier hatching of 
chicks and the year-around confinement of 
laying hens. 

Seven or eight or more vitamins are 
recognized for poultry. The vitamins re- 
quired include A, B, B,, D, E, G (riboflavin), 
K, the chick anti-dermatitis vitamin (chick 
anti-pellagric vitamin or filtrate factor), 
the anti-gizzard erosion factor, the anti-en- 
cephalomalacia factor and others. Among 
the vitamins or factors not required by 
poultry, or not yet known definitely to be 
required, are vitamins G, B,, the factor W 
and the grass juice factor. The essential 
fatty acids are also not yet known to be 
required by poultry. 


Editor's Note: This is the first install- 
ment of an address on poultry nutrition 
delivered by Ray Ewing, sales manager, 
agricultural department, National Oil 
Products Co., Harrison, N. J., at the recent 
convention of the Southern Mixed Feed 
Manufacturers association. It contains 
much practical information and should 
be read by every feed dealer. The sec- 
ond installment in which vitamins are 
discussed will appear in the December 
issue. 
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economist reviews 


Price 


OST of us are aware that 

there is a tendency for pri- 

ces of all commodities to fol- 
low a common pattern. We know 
that almost all prices fell from 1929 
to early 1933, then rose to 1937, and 
then receded somewhat. If we av- 
erage all prices together, as is done 
in the BLS index of prices of 813 
commodities, we measure the move- 
ments of the general price level. 
The price level shows the effect of 
forces acting on all prices in com- 
mon rather than on particular sup- 
ply and demand conditions for in- 
dividual commodities. That prices 
of some commodities react to these 
forces more swiftly or more slug- 
gishly than others should not blind 
us to the fact that the forces per- 
vade the whole price structure. 

This emphasis on the price level 
is for the purpose of showing that 
a discussion of prices breaks down 
into two parts—what is likely to 
happen to the price level of the 
country, and what may be the re- 
action of individual prices to chang- 
es in the price level? 

When the price level falls, it~is 
the unequal reaction of different 
prices which really causes distress. 
Disparities between prices arise 
which, in the long run, have an 
adverse effect on almost everyone. 
Prices of basic commodities like 
grain, cotton, scrap steel, copper, 
and rubber are usually leaders 
whichever way the price level goes. 
But such costs as depreciation, in- 
terest, taxes, insurance and other 
overhead charges are fixed. Labor 
costs are comparatively inflexible, 
particularly in deflation. Therefore, 
prices of finished goods are likely 
to move less rapidly than the price 
level if the cost of production of the 
finished goods is largely* labor and 
fixed costs. 

At the present time, the price 
level has lost so much ground since 
the 1920's that prices of basic com- 
modities are too low with respect 
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at cornell school 


to finished goods and with respect 
to interest, taxes and similar inflex- 
ible costs. This has materially re- 
duced the buying power of produ- 
cers of raw materials, especially 
farmers. The most desired thing for 
agriculture today is a permanent 
restoration of the price level to a 
point where the price structure is 
approximately in proper adjust- 
ment. Such a recovery of prices 
would benefit the whole country. 

Today, the great possibility in the 
outlook for prices is the effect of 
war on prices. If (and note the If) 
a major European war develops, 
the price level of the United States 
will probably advance consider 
ably from its position of last August. 
When and how the advance may 


Feed manufacturers and distributors 
were guests of the departments of 
animal and poultry husbandry, Cor- 
nell university, Ithaca, N. Y., Novem- 
ber 9, 10, 11. Many subjects were 
discussed. Published herewith is an 
address on price trends which was 
delivered by G. E. Brandow, exten- 
sion instructor in prices. In addition 
to the Cornell staff authorities from 
other colleges including Dr. H. R. 
Guilbert, University of California; Dr. 
W. E. Kraus, Ohio agricultural ex- 
periment station and Dr. W. C. Rus- 
sell, New Jersey agricultural experi- 
ment station appeared on the pro- 
gram. Addresses of some of these 
men will appear in the December 
issue of The Feed Bag. 


take place, and how far it will go, 
are largely matters of conjecture. 
If a war-induced advance in the 
price level occurs, the movements 
of individual prices will register the 
combined effect of their usual re- 
actions to changes in the price level 
plus special circumstances arising 
out of the war. Prices of raw ma- 
terials will, in general, lead the rise. 
Demand for war materials like the 
metals and for concentrated and 


(Continued on Page Fifty-one) 


“Your best department week prize is loose again, boss!” 
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Evades Subs, Mines 
To Bring Oil 


Escaping submarines and mines, the 
Norwegian freighter, Taborfjell, arrived in 
Milwaukee recently with a shipment of 
cod liver oil for the LaBudde Feed & Grain 
Co., Milwaukee. 

Capt. Henry Beck, who was the master 
of a ship torpedoed in the last war, calmly 
reported his experiences on the voyage. 

“We didn't see any submarines, although 
they might have been watching us, but 
we didn't want to see any. What could 
we do? We'd just make the best of it if 
we got hit.” 

One of the members of the crew explain- 
ed that he receives $5.00 a day extra when 
the boat is on the seas. 


~ 


“That's a lot of money for us,” he added. 
“If the ship is torpedoed or hits a mine, 
each man gets $250 if he reaches home. 
The families of those who don't get home 
receive $2500 and a monthly pension. 

“Submarines aren't so bad. They give 
you ten or 15 minutes’ warning. But mines 
—pouf! and it's all over.” 


@ EXCHANGE MILLING CO., Rocky Mount, 
Va., has been organized and is construct- 
ing a new plant which is expected to be 
in operation by February 1. 


@ MAURICE B. GARDNER, Penick & Ford, 
Ltd., feed department, Cedar Rapids. Ia., 
joined the married ranks October 7. The 
bride is Miss Marion Harriet Todd. They 
will make their home in Cedar Rapids. 


THE BEST GAINS ARE 
c'9 ) ON THE HOUSE - THANKS 


TO STERLING PIG AND HOG 


BALANCER! 


Sell the Feed that Helps Brood Sows 


~ 
am 
ad 


Raise Better Pigs! 


Here’s a tip! Your customers will find that Sterling Pig and 
Hog Balancer makes winter-pig raising easier and more profit- 


Radio Helps You! 


Northrup King’s Almanac 
of the Air on WCCO is doing 
a real selling job for Northrup 
King dealers! Farmers in all 
parts of the Northwest listen 
to Clellan Card's program of 
jokes and to Northrup King 
sales messages every morn- 


able! First, it helps brood sows give fall 
pigs a better start. Next, it helps the 
pigs, after they are weaned, to make 
faster, thriftier gains on their own. Fed 
with corn, Sterling Pig and Hog Bal- 
ancer builds strength and resistance to 
the cold, produces higher grade pork in 
less time. Results like this mean business 


ing. Tune in any week day for you. Stock this year-round-best- 
from 7:00 to 7:15 A.M.—810 on il 1 
your dial. seller now! 


NORTHRUP, KING 2. CO. 


Minnesota 


Minneapolis, 


e34e 


DEPENDABLE 
SINCE 1884 


@ POULTRY SERVICE CORP., Toms River, 
N. J., was the scene of a fire recently which 
resulted in burns to three employees and 
damage estimated at $1500. 


@ BURLINGTON COUNTY Supply & Pro- 
duce Co., New Egypt., N. J., is constructing 
a new 60x100 foot warehouse to accommo- 
date increased business. 
@ FARMERS COOPERATIVE Elevator has 
purchased the Dawson feed mill, Dawson, 
Minn. Elling Stageland has been retained 
as manager. 

@ RAYMOND J. VADNEY, Feura Bush, N. 
Y., has installed a new feed mill and 
doubled his storage space for feed and 
grain. 


WISCONSIN 

N. D. Schleis has leased the A. J. Peter- 
son buildings of the Falls Elevator Co., 
Oconto Falls, and will operate a feed store. 
Melvin Yost has been appointed manager. 

Roger Dimmick who has been manager 
of Crane’s feed store, Chippewa Falls, Wis., 
has been transferred to the Cadott branch. 
Joseph Robert replaces him at Chippewa 
Falls. 

Prie Olson has purchased the feed busi- 
ness at Whitehall from Harry Van Gorden. 
The firm was formerly known as the Pigeon 
Grain & Livestock Co. 

Larson's feed store, Thorp, has installed 
a new feed grinder and mixer. 


Calendar 


of coming events 


Farmers Elevator Resociation of 
South Dakota, Huron, S. D. 
December 12-13-14 


Farmers Grain Dealers Associa- 
tion of Iowa, Savery Hotel, Des 
Moines, Ia.... January 23-24-25 


Indiana Grain Dealers Associa- 
tion, Columbia Club, Indianap- 
Co. January 29-30 


Farmers Grain Dealers Associa- 
tion of North Dakota, Bismarck, 


Society of Grain Elevator Super- 
intendents, Royal York Hotel, 
sere. March 31, April 1-2-3 


Grain, Feed and Millers Associa- 
tion of Missouri, Hoxsey and 
Ben Bolt Hotels, Mexico, Mo. 


Ohio Grain, Mill and Feed Deal- 
ers Association, Neil House, 
Columbus, O...... June 16-17-18 


Pennsylvania Millers and Feed 
Dealers Association, Harrisburg, 
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— central dealers 
(Continued from Page Twenty-eight) 


w! ich was observed from October 
16 to 21, the Central Retail Feed 
as ociation conducted a member- 
ship campaign and celebrated 
Booster day on October 18. Presi- 
dent John A. Becker, Wm. A. Becker 
Co., Monroe, Wis., was the Booster 
Day speaker at Chippewa Falls and 
also addressed the meetings at 
Madison, Wis., and Woodstock, IIl. 
Association activities were discuss- 
ed at other meetings by Vice Presi- 
dent Paul Gebert, Jr., Lincoln Mill, 
Merrill, Wis., and past presidents 
J. E. Davis, Northern Supply Com- 
pany Retail Stores, Inc., Amery, 
Wis., Colby Porter, C. S. Porter, Fox 
Lake, Wis. and Roland Reinders, 
Reinders Bros., Elm Grove, Wis. 
Thirty-nine new members were 


@ ALBERT THIEL, Slinger, Wis., has built 
an addition to his plant to increase grain 
storage capacity. He has also installed a 
Hart-Carter grain cleaner. 
@ FRANK CURRAN, Curran Bros., Mau- 
ston, Wis., is now happily married. He 
took the fatal step, November 4. 
@ CARL JUVE, manager feed department, 
Kelllogg Sales Co., Battle Creek, Mich., 
spent several days last month calling on 
large fox ranchers with G. L. Stutz, rep- 
resentative in the Wisconsin territory. 


Bucks, Take Warning 
Here They Come 


Feed men are oiling up their guns and 
adjusting their sights for the 1939 deer 
season. A large party of hunters will leave 
November 23 for Camp McKinley, Boulder 
Jct., Wis. 

The group will include LeRoy LaBudde, 
LaBudde Feed & Grain Co., Milwaukee; 
A. C. Hall, president, Ohio Marble Co., 
Piqua, Ohio; Fred Pittelkow, H. P. Schmidt 
Milling Co., Oshkosh, Wis.; S. G. Soren- 
son. Tomah, Wis.; Carl Marx, Feed Sup- 
plies, Inc., North Milwaukee; William 
Grams, A. Grams & Son, LaCrosse, Wis., 
and C. A. Cook, Milwaukee manager, King 
Midas Flour Mills. _ 

George Delmarcelle, Green Bay Grain 
& Feed Co., Green Bay, Wis., will try his 
luck at Glidden, Wis., in the northern part 
of the state, and A. Held, Jackson, Wis., 
expects to bag a big buck at Argonne, Wis. 

Paul Gebert, Lincoln Mill, Merrill, Wis., 
will try out his new camp with a party 
of friends in the western part of Lincoln 
county. 

Hunting in the East is good, according to 
J. H. Barton, National Oil Products Co., 
Harrison, N. J., who returned recently with 
his full quota of deer, wildcat and foxes. 
So elated was he over his success that he 
decided to leave on another trip November 
8 two days after he returned to his office. 
Mr. Barton hunts in Maine. 
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added to the association rolls dur- 
ing the campaign. 

Several of the meetings had spe- 
cial features such as the showing 
of a movie picturing the manufac- 
ture of puffed wheat and puffed rice 
through the courtesy of Doughboy 
Mills, Inc., at New Richmond and 
a talk on barley prices during the 
last war by Walter Holstein, Mohr- 
Holstein Commission Co., Milwau- 
kee, at Burlington. 

Gordon Sorkness, Red Front Flour 
& Feed Co., Eau Claire, Wis., won 
the Booster Day attendance prize, 
a crystal glass punch bowl offered 
by the association and cocktail sets, 
offered by the Deutsch & Sickert 
Co., Milwaukee, were won by Col- 
by Porter, Fox Lake, and Lewis 
Davies, J. L. Davies & Sons, Wau- 
kesha. A bushel of sweet clover 
seed, contributed by the L. L. Olds. 
Seed Co., Madison, was won by W. 
J. Borst, Wm. Borst & Son, Brooklyn. 

Cities where meetings were held 
and the names of the local chair- 
men follow: Tomah—S. G. Soren- 
son; New Richmond—S. M. Lien, 
Northern Supply Co., Amery; Chip- 
pewa Falls—Albert Zutter; Wausau 
— L. Lapinske, Cereal’ Mills Co., 
Green Bay—T. A. Strid, Cargill, Inc.; 
Fond du Lac — Carleton Boulay, 
Boulay Bros.; Burlington — J. H. 
Murphy, Murphy Products Co; 
Woodstock, Ill.,—John A. Bolger, 
Farmers Coop. Association, West 
McHenry, Ill.; and Madison—R. H. 
Lang, L. L. Olds Seed Co. 


GOOD FELLOWSHIP prevails 
at Central district meetings. 
inside row, top to bottom — 
Herman Severson, Stanley, Orin 
Trindal, Loyal; Sam M. Lien, 
Amery, and E. H. Sather, New 
Richmond; M. W. Rowell, 
Madison, and R. A. Biddick, 
Livingston; C. W. Sievert, Chi- 
cago, and Frank Mosher, New 
Richmond; John Bolger, West 
McHenry, Ill., and his gang; 
the two Eds, E. W. Woodrich, 
Siren, and E. J. Cashman, New 
Richmond; Frank Liethen, Ap- 
pleton, and Elmer DeBroux, 
Valders. Outside row, top to 
bottom — Simon Schwabenlan- 
der, Hilbert, and George Del- 
marcelle, Green Bay; Harry 
Cowan, Minneapolis, and Paul 
Gebert, Merrill; W. J. Koenig, 
Marshfield, and Jacob Hunter, 
Antigo; happy are the millers, 
W. J. C. Mueller, Wausau, and 
Frank Miller, Rudolph; dad and 
son, A. G. and S. J. Schuster; 
LeRoy LaBudde, Milwaukee, 
and Roland Reinders, Elm 
Grove; Ruben Born, Collins and 
William Lerche, Potter. 
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vou GET BIGGER prorits 


FEEDERS GET BETTER RESULTS 
JERSEE 


BALANCER 


A Highly Potent Concentrate 
of Milk, Minerals and Vita- 
mins A, B, C, D, E and G 


EARN UP With the Jersee Plan, you can mix 
TO $20.00 your own concentrates and feeds and 
ATON ©“ UP to $20.00 a ton more. 
MORE!  Jersee Balancer is a highly potent 
"concentrate in powdered form. Free 
flowing in any weather. Easy to mix. It goes twice 
as far as most other vitamin concentrates — saves 
time, labor and expense of mixing the ingredients 
separately. With powdered milk prices rising sharp- 
ly, dealers mixing their own feeds and adding milk, 
vitamin oils and minerals can make a substantial 
saving by switching to Jersee Balancer. Feeders 
everywhere report better results with feeds contain- 
ing Jersee Balancer. 


FREE! write at once for complete details of 
money-making Jersee Plan. Learn how satisfied 
Jersee dealers from coast to coast have stepped feed 
profits up as much as $20.00 a ton... how you 
ean build a profitable FEED business of your own. 


THE JERSEE CO., 


MINNESOTA 


MOLASSES 


in BLOCK Form 


Here’s a new and steady profit 
maker for you to handle. Lapp’s 
Mineralized Molactas Block 
supplies livestock with molasses 
and minerals in a handy, easy- 
to-feed form. It will not dissolve 
in rain or attract flies. 


RICH IN MINERALS and VITAMINS 


Lapp’s Mineralized Molactas Block contains dried 
molasses and yeast solids after alcohol is removed. 
It is also rich in minerals including bone phosphate 
of lime, potassium iodide, iron oxide, bone charcoal, 
sucrose, anise and copper sulphate. The blocks are 
so concentrated that the animals obtain liberal 
portions of the ingredients by licking. 
Write for full details and prices today! 


(OW 


A Product of 


SPECIALIZE IN CONCENTRATES 
Minneapolis, Minn. Nevado, Iowa 
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Geature Salt 


Now that frost is in the air and butchering is about to get 
under way, a particularly good opportunity is at hand for 
dealers tc sell more fine, high quality salt to the farmer. Bags 
of 25, 50 and 100 pounds are favorites with the farmers who 
recognize that pure salt protects meat best and brings out the 
full flavor. Give a prominent display to high quality salt in 
these three-bag sizes and cash in to full advantage on the 
butchering season. Use a placard with the display containing 
wording such as “When Butchernig, Don't Take Chances. Use 
Pure Salt.” 


Thank You Letter 


Just prior to Thanksgiving send a “thank you” letter to all 
of your customers, telling them how grateful you are for their 
patronage. Also send a special letter to prospects informing 
them that you would be mighty thankful if you had the oppor- 
tunity to serve them and inviting them to drop in at your store 
on their next trip to town. Dealers who have used this idea 
finds that it develops a tremendous amount of good will and 
strengthens relations with existing customers. 


Turkey for Sales 


You can inspire your sales force to greater efforts by offering 
a turkey to the one who obtains the largest number of orders 
for the week prior to Thanksgiving. Make the gobbler your 
first prize, offer a duck or goose for the second honors and a 
chicken for third. This will enable most of your men to take 
home a Thanksgiving dinner for their extra effort. 


HAald a Wives Day 


The farmers’ wives exert a big influence on purchases that 
are made from the retail feed dealer and realizing this a Michi- 
gan feed man decided to honor them by holding a special open 
house at his store for two days. He obtained the services of a 
baking expert through the manufacturer of the flour which he 
handles and also prevailed upon his commercial feed manufac- 
turer to supply him with a man to discuss poultry problems. 
A special on flour was run during the two days and poultry 
feeds were conspicuously displayed. Each farm woman received 
a free apron bearing the dealer's advertisement. 


Nevemler Hints 


Talk tc your local creamery man and persuade him to allow 
you to place a special display of dairy feeds on the platform 

. . conduct some sort of project that will induce your customers 
to build up their dairy herds by siring their cows with pure bred 
bulls . . . put a live turkey in your window and conduct a 
guessing contest to see who can determine how many kernels 
of corn the bird will eat after a fast of 48 hours . 
gobbler to the person who guesses closest. 


ORE 


. . give the 
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College Conference 


HE conference, sponsored by the 

extension service of the New Jersey 

State college of agriculture, Rutgers 
university, was held at the experimental 
farm on October 4. The log cabin there 
which accomodates meetings for the pub- 
lic was well filled with feed men. 

Emphasis of the program was on the 
present day economics of the feed busi- 
ness. H. J. Samuelson, United Feed Co., 
one of the prime movers for the holding 
of these conferences, presided over the 
meeting. 

Dr. W. H. Martin, dean of the college 
and director of the experiment station, 
extended a pleasant welcome to the feed 
dealers. Not so pleasant was his warning 
that the feedingstuffs law will be enforced 
against manufacturers whose samples of 
feeds continue to be deficient. 

Later in the program State Chemist 
Charles S. Cathcart took some of the sting 
out of Dean Martin’s announcement when 
he explained that the deficiencies were 
largely found in special mixtures and small 
lots of feeds rather than in the regular 
branded feeds of the larger manufacturers 
of the state. Chairman Samuelson thought 
that deficiencies in finished feeds were 
caused by deficiencies in ingredients which 
the manufacturer often had to accept on 
faith. Such deficiencies could be corrected 
if the state chemist exercised greater con- 
trol over ingredients offered for sale in 
New Jersey. 

The new director of extension service, 
L. A. Bevan, discussed the “Objectives of 
These Gatherings.” He explained that the 
great increase in feeds sold in the state 
showed that feed dealers performed an 
essential service. Mr. Bevan also quoted 
percentages of increase to illustrate his 
statement and declared that in recognition 
of these facts the experiment station and 
college should assist feed dealers in find- 
ing more economical methods of distribu- 
tion and at the same time point the way 
to safeguarding of quality. 

Prof. A. G. Waller, chief of the depart- 
ment of agziculturcl economics, exhibited 
a long chart to show the good times and 
hard times of more than a century past. 
Now the line of the graph is on the up 
grade. Wars make more business and 
higher prices. It's a safe guess that in 
this respect this war will be no different 
from any other. In New Jersey dairying 
has been reasonably good. Dairymen 
have been better off relatively than the 
producers of other farm products. 

Prof. W. F. Knowles, extension econom- 
ist, wrote on a blackboard the opinions 
of the feed men as to the economic out- 
look for poultry. He pointed out that times 
are good and demand good but supplies 
are large; that storage eggs are up ll 
per cent over last year; that there are 
6 per cent more layers; production of birds 
is higher, and meat supplies are up. What 
will be the egg-feed ratio next year, Pro- 
fessor Knowles queried? An informal vote 
showed that in the opinion of the dealers 
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gives many ideas 
to feed dealers 


present both eggs and feed will be higher 
next year. 

Dr. Walter C. Russell, professor of agri- 
cultural biochemistry, spoke on “What's 
New in Animal Nutrition.” under which 
subject he referred to the experimental 
work at the college which is designed to 
prove the necessity of various amino acids 
for animal growth. 


Samuel M. Golden, Amburgo Corp., 
Philadelphia, Pa., protested what he 
thought was Professor Russell's slighting 
of the vitamins found in wheat germ oil. 
Mr. Golden was of the opinion that the 
“academicians” did not value properly 
these vitamins although a great mass of 
literature concerning their worth and writ- 
ten by practical feed men was available. 

The serving of box lunches in the cabin 
kitchen kept the feed men together during 
the noon hour. 

After luncheon Louis E. Thompson, sec- 
retary, Eastern Federation of Feed Mer- 
chants, spoke on the “Benefits of Organi- 
zation in a Trade Association.” He pointed 
out that troublesome times had caused a 


(Continued on Page Forty-four) 
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617 Grain and Flour Exchange 


CONTROLLED PRODUCTION 


The quality of the cod liver oil you use determines to a 


finished feed products. The quality of the oil is to a large 
extent dependant upon the amount of “Production Control” 
exercised at time of manufacture. 


GORTON-PEW oils have an exceptionally high degree 
of this “Production Control” . . . It starts right when they 
get the livers or the raw oil; through the refining — the 
blending — and finally the biological tests on live chicks 
guaranteeing the finished product to you at the potency 


When you buy a “GORTON” oil you enjoy to the utmost 
this advantage of “CONTROLLED PRODUCTION” by the 
largest domestic producer of cod liver oil in this country 


NEW ENGLAND BY-PRODUCTS CORP. 


A and D protection of your 


Boston, Mass. 
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—war experiences 
(Continued from Page Eighteen) 


proteins, but supplies were cut off 
with the start of the war. Now Den- 
mark is making synthetic protein 
by using nitrogeneous substances. 

According to Mr. Nagle milk pro- 
duction per cow in Denmark and 
Germany is very high. Similarly 
all farm production is directed to 
get maximum results. 

Mr. Nagle remembers his experi- 
ences in visiting Germany several 


years ago. Even at that time each 
farmer had to register the number 
of chickens he owned and each 
week the government inspector 
paid a visit to buy up the eggs. If 
the egg production fell behind, the 
government man would inform the 
poultry raiser that his chickens 
weren't getting the proper feed. 
Mr. Nagle returned to the States 
via the Swedish-American line and 
encountered an interesting experi- 
ence in submarine warfare. The 
boat Mr. Nagle was on took the far 


Educational Service 


“NATIONAL COTTONSEED PRODUCTS ASSOCIATION. 


INCORP 


ORATED 


northern route home, passing 
through the Norwegian fjords and 
close to Iceland and Greenland. 

All along the route Mr. Nagle saw 
ships of Norway and other neutral 
countries loaded with contraband 
for Britain. Soon after these ships 
were sighted the bulletin board of 
Mr. Nagle’s boat told of their being 
torpedoed by German submarines. 
The passengers were amazed at 
finding that almost every ship they 
saw was later sunk. 

Finally, the cause of this was dis- 
covered. Officers of the ship de- 
tected a German spy on board who 
used the battery of a life-saving 
launch to tap out messages on a 
sending set to submarines in the 
vicinity giving the position of the 
boats carrying contraband. The spy 
was placed in irons for the remain- 
der of the trip. 

From J. Beharrell, British Feeding 
Meals & Milk Products Co., Ltd., 
London, a reader of the Feed Bag, 
comes first hand information about 
the feed business. 

“Our problem at the moment,” 
he reports, “is not sales but how to 
get hold of the material to produce 
and sell, for until the trade routes 
are opened we shall have to work 
on stocks and hope for the best. 

“This ghastly business has turned 
everything upside down, but our 
folks here are as cheerful as ever 
and determined to carry it through 
to the end. Today everybody is 
busy organizing to win the war.” 

@ MRS. ALICE LOCKWOOD, is planning 
the construction of a $20,000 feed mill at 
Cross Keys near Doylestown, Pa. She has 
purchased five acres of property to pro- 
vide a site for the new establishment. 
@ SHEETS & BROWN hatchery and feed 


store has moved to a new location in the 
Walters building, Oblong, 
OHIO DATES SET 

The 6lst annual convention of the Ohio 
Grain, Mill & Feed Dealers association 
will be held at the Neil House, Columbus, 
June 16, 17 and 18, 1940. W. W. Cum- 
mings, secretary, announces that he will 
welcome suggestions on subjects for the 
program. Last year’s convention was held 
at Toledo. 

ORGANIZES NEW FIRM 

Maurice Beaubaire has organized the 
Gopher State Feed Co., with offices at 
222 Millers and Traders building, Minne- 
apolis. His son, Marshall, is associated 
with him in the business. The firm will 
handle millfeeds, soybean and linseed oil 
meals and other feed ingredients. 
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c. D. McArthur Dies 
Was Trade Leader 


Loss to the industry was deeply felt with 
the death of Charles D. McArthur, presi- 
dent of the Elgin Flour & Feed Co., Elgin, 


Ill., who passed away recently in a hos- 
pital after an illness of 17 weeks. He was 
59 years old. 

Mr. McArthur, a leader in the feed and 
milling trade in the Middle West, served 
as vice president and in other official 
capacities for the Central Retail Feed as- 
sociation. He was a familiar figure at the 
annual conventions of the organization 
and was one of the association’s most 
loyal boosters in Illinois. 

Mr. McArthur started in business with 
his father. In 1904 they purchased the 
milling concern of Heideman & Sons, ac- 
quired the John Stickling business in 1917 
and added the W. H. Norton flour and feed 
firm in 1926. All of these were combined 
into the Elgin Flour & Feed Co., which 
Mr. McArthur directed since the death of 
his father in 1920. His activities also ex- 
tended to participation in many civic 
bodies and other businesses. 

Employees of the Elgin Flour & Feed Co. 
served as pallbearers at the funeral. 
Survivors are Mr. McArthur’s wife and a 
daughter, Mrs. Frederick A. Schurmeier. 


Waterloo Mills Adds 


New Department 


Waterloo Mills Co., Waterloo, Ia., has 
announced plans for the construction of a 
commercial feed manufacturing unit which 
is expected to be in operation this month. 
Increased growth in mixed feed has neces- 
sitated the expansion. 

Glenn Bown and Carl Orsinger operate 
the firm and M. F. Wells is being retained 
to take charge of manufacturing in the 
enlarged commercial feed department. He 
will also assist feed dealers and mixers in 
solving their mixing servicing problems. 

Mr. Wells has been associated with 


hatcheries and feed manufacturers in lowa 
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and Kansas for the past 12 years and is 
well acquainted with the development of 
feeding formulas for poultry, turkeys, hogs 
and cattle. 


@ FARMERS ELEVATOR CO., Kingsley, 
Ia., has completed the building of a feed 
mill. New equipment, including a one-ton 
mixer, attrition mill and an oat huller, has 
been installed. 
ANNOUNCE NEW MIXER 
Sprout, Waldron & Co., Muncy, Pa., has 
introduced a new custom mix molasses 
feed mixing unit. A bulletin emphasizing 
the features of the new machine has been 
issued and will be mailed to dealers on 
request. The firm manufactures a com- 
plete line of feed, milling and grain 
machinery. 


@ DEWEY HUDSON feed mill Elletsville, 
Ind., held a grand opening October 20 
and 21 which was attended by hundreds 
of farmers. Mr. Hudson operates the Regal 
stores at Elletsville, White Hall, Gosport 
and Spencer. 

@ INTERNATIONAL BABY CHICK associ- 
ation has selected St. Louis, Mo. for its 
1940 convention. Although definite dates 
for the annual meeting have not been 
set, it will be held some time in July. 


@ J. RALPH PICKELL, Chicago, well known 
commodity market analyst, died at an Oak 
Park, Ill., hospital, October 24 following a 
brief illness. He was 58 years old. Mr. 
Pickell was a frequent speaker at conven- 
tions in the grain and feed trade. 
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ROCKAWAY. N. J. 


A VITAMIN “A” and “D” SUPPLEMENT... Fortified 
and Tested... for POULTRY and ANIMAL FEEDS 


Why is Vitand different .. ? What 
is back of its excellent quality ... ? 


@ Manufacturing Procedure: Process- 
ing methods are unusually effective in 
minimizing rancidity and formation of 
free fatty acids . . . two causes of 
premature deterioration in vitamin 
potency. 


@ Manufacturing Experience: 32 years 
of refining and processing edible oils. 


@ Manufacturing Facilities: An oper- 
ating organization can function effi- 


ciently only when supported by plant 
efficiency. 


@ Research Facilities: VITAND’S man- 
ufacture is guided and guarded by ex- 
tensive chemical and biological labora- 
tory control, and by experimental farm 
feeding tests and records. In VITAND 
you receive a vitamin supplement 
FULLY DEPENDABLE IN PURITY 
AND POTENCY .. . fortified to mini- 
mums of 3,000 U.S.P. units of vitamin 
A and 400 chick units of vitamin D 
per gram. 


Write to NAPTHOLE, Inc., Boonton, N. J. or these distributors: 


NORTHRUP, KING & CO., Minneapolis 
JESSE C. STEWART CO., Pittsburgh 
WARNER’S MILLS, Alliance, Ohio 
HAYNES MILLING CO., Portland, Ind. 
V. E. HERTER CO., Dayton, Ohio 

CORN BELT SUPPLY CO., Sioux City, Ia. 


KING BROTHERS, Philadelphia 

SAM KRAUS, Fort Wayne, Ind. 
WOOSTER FEED MFG. CO., Wooster, Ohio 
FARLEY FEED CO., Janesville, Wis. 
CHAS. SCHAEFER & SON, Brooklyn 
SHELDON LATTIN, Buffalo, N. Y. 


MATHEWS & FRITZ CO., Los Angeles 
Also Warehouse Stocks at: CHICAGO, ILL. INDIANAPOLIS, IND. LANSING, MICH. 
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—do’s and don’ts 


(Continued from Page Fourteen) 


ing action for ill treatment of dumb ani- 
mals. 

When sales drop off, don't depend en- 
tirely on flashy advertising or a snappy 
radio program to solve the problem. Look 
in the feed bag for your trouble. Livestock 
can't eat and digest the advertising, and 
a satisfied customer broadcasts for you on 
a 24-hour schedule. 

Don't spend your good time knocking 
the other fellow’s line. Look after your 
own knitting. If he’s got a good feed your 
knocking helps advertise him, and if he 
hasn't he soons fades out of the picture. 


Don't be an isolationist and try to 
run your business without friendly con- 
tact with those in associated lines. Join 
your sectional organization and your na- 
tional organization and learn what is tak- 
ing place that is new. Science and in- 
dustry progress and you are engaged in 
a scientific industry. 

Don't chisel on inspection tax. Your 
customer is paying this anyhow. 

Don't try to put it over on the control 
official. Usually you are not doing so even 
when you think you are. He's pretty 
familiar with all the tricks. Be his friend 
and keep him your friend. He wants to 
see the feed industry prosper, because it 
supports his job. 

And finally (and I realize I am treading 


is the one and only 
asset that compe- 
tition cannot un- 
dersell or destroy. 


UNDREDS of successful feed merchants, many 

of whom have distributed Arcady Feeds for 5, 

10, 15 years or more—vouch for the dependable re- 
sults which are blended into every sack bearing the 


familiar Arcady trade mark. 


We are grateful to our many friends for their con- 
tinued patronage and pledge ourselves to do all within 
our power to continue to merit their kind cooperation. 


ARCADY FARMS MILLING CO. 


General Offices—223 West Jackson Blvd. 


LABORATORY 


PROVED 


on dangerous ground here) once you are 
honestly and thoroughly convinced that 
shady practices are being resorted to do 
not hesitate to bring the practice to official 
attention. You would quickly call in the 
authorities if your safe was being openly 
rifled. Don't hesitate when it’s being done 
indirectly. I cannot believe but that this 
is common sense and highly ethical. 

What items have we on the “Do” side 
of the ledger? Perhaps many more than 
on the other but I'm only going to men- 
tion a few. 

I have already called attention to the 
importance of chemical control. If at pres- 
ent you are not getting the benefits of 
this I would say, do something about it. 

If you are not members of your associa- 
tions, join, take an active part, and make 
them your associations. You'll find recipro- 
cal benefit in business and meet a lot of 
splendid gentlemen. 

I believe you are trying to build the 
best feed you can for the money. Con- 
tinue to do so and try to raise your mini- 
mum quality level. Get as far away as 
you can from low grade, competitive mix- 
tures that some of you have admitted are 
a headache. 

And in conclusion I would stress that in 
your business as in all else in the world, 
and at a time when a large part of hu- 
manity seems to have forgotten, the most 
important “Do” to remember is the age 
old one of “Do unto others as you would 
be done by.” 


@ HUBBARD & PALMER CO., Brewster, 
Minn., has completed construction of a 
new 30,000-bushel elevator which has been 
fitted with a new 20-ton scale, electric 
motor equipment and a new office build- 
ing. 


Report on Cottonseed 
Meal Experiment 


The value of cottonseed meal in a feed- 
ing ration was shown recently by long- 
range experiments conducted on 100 cows 
at the Oklahoma agricultural experiment 
station. Taking cow number 13 as an 
example in the experiments which started 
in May, 1927 the report points out that 
“cottonseed meal may be used in as large 
amounts as are necessary to supply ade- 
quate amounts of protein in rations for 
dairy cattle, or even in larger amounts 
if prices make it economical to do so, 
provided it is fed with a roughage or 
pasture which will supply sufficient vita- 
min A”. 

Dr. A. H. Kuhlman, who made a report 
on the experiment at the World’s Dairy 
Congress in Europe, reported that cow 
number 13 completed her eighth lactation 
on August 17, 1939. Dr. Kuhlman pointed 
out that this cow had consumed 16.7 tons 
of cottonseed meal in her ration. 

According to Dr. Kuhlman, cow number 
13 freshened for the first time at the age 
of two and one-half years and has pro- 
duced eight living calves. The cow and 
her performance during her lifetime do 
not in any way show that the large con- 
sumption of cottonseed meal has in any 
way impaired her health and normal func- 
tions as a dairy cow, the report indicates. 
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CAREFULLY SIFTED FOR FEED DEALER CONSUMPTION 


SIMPLE THING 
Policeman: “How did you get up in 
that tree?” 
Drunk: “I shat on it when twush an 
acorn.” 


BETTER BUY GLASSES 
Salesman: “So your son had to leave 
college on account of poor eyesight.” 
Dealer: “Yes, he mistook the dean of 
women for a coed.” 
* * 


ABBREVIATED HUMOR 


Dealer: “That's a pretty dress you have 
on.” 

Stenographer: ‘Yes, I bought it to wear 
to teas.” 

Dealer: “To tease whom?” 


* * * 


Historians tell us that women used 
cosmetics in the Middle Ages. For that 
matter women in the middle ages still 


use them. 
* * * 


MUTUAL SORROW 

Tearful Mother: “Oh, I feel terrible since 
my son, George, has gone back to Yale. 
I miss him dreadfully.” 

Swedish Cook: “Yes, I know yoost how 
you feel. My brother he bane in yail six 
times sence Thanksgiving.” 

* * * 


HE SHOULD KNOW 

Salesman: “Do the people who live over 
there keep chickens?” 

Rastus: “Dey keeps some of ‘em, sah.” 

* * 
PROFESSIONAL JEALOUSY 

Father: “Say, I hear you lost your job. 
Why did the foreman fire you?” 

Son: “You know what a foreman is— 
he’s the one who stands around and 
watches his men work.” 

Father: “What's that got to do with it?” 

Son: “Why, he got jealous of me. People 
thought I was the foreman.” 

* * * 


USUALLY THE CASE 


Salesman: “So your son is in college? 
How's he making it?” 


Feed Dealer: “He isn’t. I’m making it 
and he’s spending it.” 
* * * 
Football: A game in which the best 


team loses because of some of the op- 
posing players getting all of the breaks. 


* * * 
Teacher: “Junior, I think I'll keep you 
after school.” 
Junior: “It won't do any good. I'm a 


woman hater.” 
* * * 


OTHER WAY AROUND 
Mother: “Bobby, is it possible you are 
teaching the parrot slang?” 
Bobby: “No, mama, I was just telling 
him what not to say.” 
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Do right and fear no man. Don’t write 
and fear no woman. 


* * * 


FOR CAT’S SAKE 
Hickory, dickory, dock, 
The mouse found a flask in the clock. 
Two drinks of the stuff 
Made the mouse feel so tough 


That he chased all the cats in the block. 


Mr. Feed Dealer: — 


The ONLY 


with these 2 RED 
on the bag! 


PLENTY OF NOTICE 

Dealer: “I've got a surprise for you— 
two tickets for the theater. 

Wife: “Fine, I'll start dressing at once.” 

Dealer: “Yes, do. The show is for to- 
morrow night.” 

* 

Then there was the chap who took a 
taxi to bankruptcy court and then, in- 
stead of paying his fare, invited the 
driver in as a creditor. 


CUTTING DOWN 
Salesman: “What time is it by your 
watch?” 
Feed Dealer: “Quarter to.” 
Salesman: “Quarter to what?” 
Dealer: “I don’t know. Times got so 
bad I had to lay off one of the hands.” 


Feed 
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Vitamin potency prolonged by 
Exelusive Patented Process. 


You. too. will Find it Pays to 
FEATURE 


This Big “Y-O” Story is making Sales 
and Profits for Conkey Dealers. Why 
not get the benefit of Conkeys nation- 
wide advertising ... on the Radio... 
in leading Poultry and Farm Papers 

. ALL driving home the powerful, 
exclusive Conkeys “Y-O” story. Write 
today for Conkeys Dealer Proposition. 


-O Feeds 


The Year-Round Profit Maker Line 


(Conkeys—¥-O- 
Conkeys—Y¥-O- 
Conkeys—Y¥-O- 
(onkeys—Y¥-O- 
Conkeys- Y-O- RABBIT RATION 
and Conkeys Dairy, Cattle and Horse Feeds 


POULTRY FEEDS 
HOG FEEDS 

KAF MEAL 

DOG RATION 


Remember—Conkeys Y-O Feeds are abundantly rich in these essential vitamins— 


A, B, D, E and G. Let Conkeys Y-O Feeds increase YOUR 


build PERMANENT Customer Good Will. 


liberal dealer proposition. WRITE TODAY. 


THE G. E. CONKEY CO. 


Sales and Profits—and 


Get the big “Y-O” Story and Conkeys 


6761 BROADWAY 
CLEVELAND, OHIO 


Mills and warehouse stocks lecated at convenient centers 
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—seed facts 


(Continued from Page Twelve) 


spected in the field and certified 
as to varietal purity, germinating 
capacity and noxious weed con- 
tent. A dealer who solicits the as- 
sistance and follows the advice of 
such agencies will not fail in his 
responsibility to his community. 
VIABILITY or the ability to grow 
and produce a normal seedling is 
an essential attribute and yet it 
is not easily discernible in the ap- 
pearance of most seeds. It is de- 
termined by germination tests of 


Iodine Seal, write us. 


You Cell the Best-- 


IF YOUR STORE $i: headquarters for the BEST in 
feeds, your customers will be looking for the IODINE Seal of 
Approval. They know that just 
Sufficient Iodine is important for full utilization of feed. Sell feeds 
that bear the Iodine Seal of Approval. 


AN INTENSIVE nation-wide advertising program to 


millions of readers directs feed customers to dealers who feature 
Iodine Seal Bearing feeds. Resulting inquiries are directed to 
manufacturers and dealers. 


To Get YOUR Share of This Business, Sell 
Feeds Bearing the Iodine Seal of Approval. 


Write for Information.— If the feeds you now sell do not bear the 


We will send you names of manufacturers 
who sell Iodine Seal Approved Feeds. Write Dept. B-11. 


IODINE EDUCATIONAL BUREAU, 120 BROADWAY, NEW YORK, N.Y, 


representative samples of the lot 
of seed in question. Unfortunately 
for the dealer, properly regulated 
equipment which is expensive is 
essential. The box of soil or a rag 
doll behind the stove or in a win- 
dow is not sufficient to make a 
reliable germination test. Discrep- 
ancies between the results obtained 
by such crude methods and those 
obtained by a competent labora- 
tory are often the causes of com- 
plaints, false accusations and liti- 
gations. A few months ago, the 
germination test on a sample of 
corn made by a high school teacher 


“iodized” may not be enough. 


and its Effect 


the higher priced animal feeds. 


THE PRICE of PROTEIN 


on Your Line of Poultry Rations 


Protein feeds from animal sources, such as meat scraps, dried 
milk, etc., are extremely high priced this Fall. A replacement of 
part of this material by vegetable protein feeds must be made if 
you are going to keep ingredient costs down. 


BUFFALO CORN GLUTEN FEED (25% protein), BUFFALO SWEET- 
ENED (20% protein) and DIAMOND CORN GLUTEN MEAL (41% 
protein) are proven all-corn concentrates which can be used to 
advantage in your mashes as sources of protein to replace part of 


Particularly suitable for poultry rations are BUFFALO and BUFFA- 
LO SWEETENED in the new FINE-GROUND form, carrying the 
same analysis and price as the regular grind. 


Corn Products Sales Co., New York & Chicago 
BUFFALO BUFFALO SWEETENED == DIAMOND 
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showed 64 per cent strong and 12 
per cent weak sprouts. The dealer 
had sold the corn, labelled “Ger- 
mination 95 per cent.” The high 
school teacher obstinately protested 
that his test was correct. The state 
division of seed inspection was 
called to take samples. The tests 
on those samples showed 98 per- 
cent strong and 2 per cent weak 
sprouts. In this instance not a little 
damage was done to the dealer 
by a teacher whose equipment was 
inefficient and improperly operated. 
Each year hundreds of such in- 
stances occur in every species or 
variety of seed. 


Purity analyses are made to de- 
termine the percentage of pure 
seed, the percentage of inert mat- 
ter, the proportion of noxious weeds 
and other foreign matter. Again, 
the equipment for making reliable 
purity analyses is expensive, and 
proper training and experience on 
the part of the one making them 
are essential. It is quite impractical 
for the average seed dealer to 
maintain a laboratory, imposing as 
it might be. The dealer may safely 
rely upon the analysis and germ- 
ination test furnished by the reput- 
able seed houses or he may avail 
himself of the services of a com- 
mercial seed laboratory or the state 
seed laboratory, if doubt arises. 

The seed industry has become 
highly technical and specialized. 
From the breeding plots to the 
cleaning plant, highly trained men 
contribute their share for the bene- 
fit of agriculture. Large sums of 
money are invested in buildings 
and equipment especially designed 
to facilitate the merchandising of 
seeds. The primitive mills and 
screens have been replaced by 
complicated machinery, each de- 
signed for a particular purpose. 
Records properly kept give the 
origin of each lot of seed in detail. 
Agronomists are retained to give 
advice on the selection of the varie- 
ties best adapted to the soil and 
climate of any community. The mo- 
dern seed firm with its high quality 
products and its staff of experts 
renders a service to agriculture far 
beyond the means of any local 
dealer. The weed contaminated 
seed coming from thousands of 
farms is converted to clean seed, 
blended and bulked for uniformity, 


tested for purity and germination 
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ind properly stored, ready for dis- 
‘ribution. 

In a large measure the seedsmen 
are the custodians of the future 
iood supply. They have done this 
work well and are entitled to fair 
competition. It is unfortunate that 
only about 30 per cent of the seeds 
used for seeding purposes pass 
through the regular seed trade 
channels. 

Farmers trading seed among 
themselves has long been an evil 
in agriculture responsible for the 
distribution of weeds with which 
their posterity has to reckon. Added 
to this evil is the itinerant trucker 
who deals in seed simply for the 
freight charges he might obtain. 
Only a small percentage of the 
seed sold or bartered among farm- 
ers and purchased from truckers 
can be called seed that is fit for 
use. Before a dealer uses home 
grown seed to meet the needs of 
his customers, he must be sure that 
he is a competent judge of its qual- 
ity or else avail himself of the 
services of a seed laboratory. 

Weed control and eradication 
have become recognized as the 
major problems in agriculture. It 


was estimated by the United States 
Chamber of Commerce, that weeds 
cost American agriculture three bil- 
lion dollars each year. Other esti- 
mates are as high as six billion. 
Between these estimates probably 
lies the correct figure but even at 
the low estimate, the burden is ex- 
cessive. The cost of weeds per 
farm has been estimated in Indiana 
to be $210.00 and Wisconsin $244.- 
00. For the corn belt farms the loss 
per acre amounts to about $2.00. 
A preliminary survey conducted by 
the Illinois department of agricul- 
ture on weed infested pastures 
showed that in some pastures 97 
per cent of the land is occupied by 
weeds of no known economic 
worth. Weeds compete with crops 
for water, plant food and light; 
they increase labor costs, harbor 
diseases and insects; impair qual- 
ity of crops; and some of them pro- 
duce mechanical injury or are 
poisonous to live stock. These facts 
are obvious but why has so little 
been done to reduce this menace. 
Is a weedy farm to be accepted as 
the rule or should a weed cons- 
ciousness be developed not only 
among farmers but with the gen- 


eral public? As long as farmers 
produce weed seeds, weeds will 
continue to be a problem. Many 
weeds not classed as noxious by 
any of the state weed laws are as 
costly as those classed as noxious. 

Seed dealers have an excellent 
opportunity to promote weed con- 
trol programs in their communities 
and thereby render a distinctive 
service. Any thoughful farmer can 
be convinced that weed control is 
profitable. Investigations have 
shown that the yield of red clover 
hay has been increased 25 per- 
cent and the yield of seed 20 per- 
cent by clipping the stubble in 
early fall. 

Appeal may be made to personal 
or community pride, but the profit 
motive is always strong. Weed con- 
trol is only a matter of good farm- 
ing and when it is reduced to dol- 
lars and cents, most men become 
interested. In creating that interest 
the seed dealer goes a long way 
toward meeting his responsibility 
to the agriculture of his community. 

@ BARNETT S. GOLDING who operates 
a feed and coal business in Riverhead 
and Eastport, N. Y., has opened a new 
branch store in Bridgehampton. 


FIELD CORN * ENSILAGE CORN * SWEET CORN 


NOW FEATURING 
| Oo & M HY-CROSS T-13 | 


THE SENSATIONAL NEW ENSILAGE CORN 


Dependability Casts So Little 
et Means So ‘Much! 


Hybrid Field Gorm 0,100 and 110-bay Hybrid 


All Standard Varieties OPEN POLLINATED CORN 


Northern Grown Seed Corn and Seed Oats Assure 
Much Better Results. Write for Catalog and Prices 
on Dependable Uniformly Excellent O & M Seeds. 


O & M HYBRID CORN 


gua The O & M SEED CO. @ Growers @ GREEN SPRINGS, OHIO PEL 
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TRY OUR 


PECOS SPECIAL 
IT’S BETTER 


Pecos Valley 
Alfalfa Mill Co. 


HOME OFFICE 
HAGERMAN, NEW MEXICO 


— feed conference 


(Continued from Page Thirty-seven) 


rapid and general growth in trade associ- 
ations in many industries, while the feed 
trade had been rather slow to organize in 
any great numbers. 

Feed dealers and the officers of an asso- 
ciation can express to administrative and 
legislative officials the crystallized opin- 
ion of the trade,” he said. “Without or- 
ganization, the trade is mute. Any particu- 
lar section of the trade that is not organ- 
ized is mute.” 

Mr. Thompson also pointed out that the 
renewal of the conferences at the college 
was a result of association action. He 
described the organization of the Eastern 
Federation of Feed Merchants and extend- 
ed a cordial invitation to all feed men to 
come into that association. 

“Operating Costs in the Feed Business” 
was the subject assigned to Earl H. Rinear, 
associate professor of agricultural econ- 
omics. Professor Rinear had interviewed 
several New Jersey feed dealers in order 
to ascertain their operating costs and with 
the information obtained had prepared a 
chart on which was compared the sales 
volume and costs of several dealers. The 
natural question was, why the great vari- 
ation in costs per ton? In plants where 
volume was small and the owner per- 
formed some of the labor himself, costs 
were low. And a large volume of business 
was necssary to pay for executives who 
performed no labor. Professor Rinear’s 
conclusion was that dealers with medium 


volume of business must get into overalls 
otherwise the expense of hiring all labor 
done would run up costs in such cases 
and lay the dealer open to the competi- 
tion of farmer-owned cooperatives. 

Dr. Walter C. Russell, speaking for the 
state chemists’ department, read and ex- 
plained the proposed amendments to the 
feeding stuffs law which amendments pro- 
vide for the registration and examination 
of vitamin carriers, mineral ingredients, 
and pet foods. The proposed fee is $25 
for each brand of those articles offered 
for sale in the state. 

To cover in the program the broad 
needs for instruction, the committee had 
invited an outside speaker, R. C. Borden, 
director of sales promotion, the Borden Co. 
Mr. Borden explained the methods of 
master salesmen and used some of their 
demonstrations. An example was the per- 
suading of a prospective customer to dem- 
onstrate for himself by having him throw 
a baseball at a sheet of shatter proof 
glass. 

Having asked the dealers to fix in their 
memories a particular sale that they had 
lost, Mr. Borden cited 16 reasons for losing 
sales and asked that the dealers write 
down their reasons for losing their sales. 
The greatest number selected the reason 
that they had lost the sale was because 
they had failed to convince their customers 
that their goods were worth a higher price 
than the customers paid. 

A tour of the college departments was 
conducted after the conclusion of the pro- 
gram. Chief feature of the tour was the 
visit to the control laboratory. 


A football is made to be kick- 
ed, but the Staley brand is no 
football. It’s not kicked around 
— an outstanding brand on 
which the customer can safely 
build repeat business. 


ALEY’S 


PRICES—LITERATURE 
SAMPLES ON REQUEST 


1. MANUFACTURED TO EXACTING 


STANDARDS OF QUALITY. 


IN AMERICA’S LARGEST SOYBEAN 


CESSING PLANT. 


3. BY THE FIRM WHO PIONEERED THE Sov- 
INDUSTRY IN AMERICA. 


LOCATED IN THE HEART OF AMERICA'S 


MEAL 


mum power. 


DIAMOND CORN 
CRACKER 


GRADER 


Knife cutter, strong- 
ly built, ball bearing 
equipped, assures the 
best grades of crack- 
ed corn with mini- 


Grader mounted in steel frame. Grade into coarse, 
medium, fine and meal. Screens easily changed for 
any combination of grades desired. 


1000 Ib. Model handles 15 to 20 bushels per hour. 
2000 Ib. Model handles 35 to 40 bushels shelled corn 


| 


SOYBEAN BELT. 


The Staley Customer NEVER GUESSES-He Knows! 


E. STALEY MANUFACTURING CO. 


(FEED DIVISION) ILLINOIS 


INTEGRITY —EXPERIENCE—PACI LITIES 


per hour. 


Further information without obligation 


é Diamond Huller 


WINONA, MINN. 


R. R. HOWELL CO.—Minneapolis, Minn. 
Northwest Distributors 
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[Improve Your Bridge 
With These Rules 


If you are a bridge player, here is a set 
of rules that will probably improve your 
game. They were recently sent to cus- 
tomers by a feed manufacturer. 

1. Pick up your cards as dealt. You will 
be ready to bid ahead of the others. 

2. If your hand is rotten, mention it. It 
will guide your partner in his bid and 
play. 

3. If your partner bids first don’t hesitate 
to raise. He has to play it. 

4. Never hurry. Try several cards on a 
trick until you are sure which one you 
prefer. 

5. Occasionally ask what is trump. It will 
show you are interested in the game. 

6. Don't show lack of interest when you 
are dummy. Help your partner out with 
suggestions. 

7. Walk around the table when you are 
dummy and look at the other hands. Tell 
them what cards are good and how many 
tricks they can take if they play right. 

8. Talk about other subjects during the 
game. It makes for good fellowship. 

9. Feel free to criticize your partner. He 
will do much better as a result. 

10. Always trump your partner's tricks. 
Never take a chance. 

11. Don't try to remember the rules. It 
is too confusing. 

12. If it is a money game always stop 
when you are ahead. It will leave a last- 


MORTON'S SALT § 


MORTON SALT COMPANY 
WISCONSIN 


WITH CARATONE 


MILWAUKEE 
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Highest Quality 


Prompt Service 


ing impression and folks will remember 
you. 

13. Always explain your plays, particu- 
larly when set. It shows your card know- 
ledge. 

14. Disagree with established rules and 
conventions. People will know you are a 
person of independent mind. 

15. If holding poor cards, expose an 
honor and demand a new deal. 

16. Eat chocolate caramels or other ad- 
hesive candy while playing. It keeps the 
cards from skidding. 


@ JOHN H. ELKER, well-known veteran 
in Chicago grain circles, recently an- 
nounced his association with E. J. Havey, 
grain commission merchant. He has been 
a member of the Chicago Board of Trade 
since 1912 and has been connected for the 
past 35 years with C. L. Dougherty & Co., 
J. Rosenbaum Grain Co., Armour Grain 
Co., Donahue-Stratton Grain Co., Stratton 
Grain Co. and the John Kellogg Co. 


WAGE-HOUR CHANGES 

On October 24, new regulations govern- 
ing wages and hours under the National 
Fair Labor Standards Act went into effect 
and must be observed by all feed dealers 
engaged in the production or handling 
of goods for interstate commerce. Mini- 
mum hours per week are now set at 40 
and the minimum wage which can be paid 
is 30 cents an hour. Previous regulations 
were a 44-hour week and a 25-cent per 
hour wage. 


li 


GET YOUR SHARE 
OF REPEATS WITH 


Ryde’s Cream 
Calf Meal 


A prepared meal 
to replace milk. 
Satisfied users for 
over quarter- 
century insure repeat profits. 
Steamed-cooked and remilled 
for superior quality. 


and 
Ryde’s Cream 
Calf Flakes 


A popular dry 
feed that is in 
big demand. 
Made from the 
same quality in- 
gredients as the famous meal, 
only put up in crisp flake form. 


Stock up on these two fast- 
selling quality items TODAY! 


RYDE & COMPANY 


5425 W. Roosevelt Rd. CHICAGO, Ili. 


Carotene in 


Vv ITAMIN A 


concentrated | 
the trade na 

t new low prices 

y for full information. 


MICALS, Ine 
GENERAL 


Dept. 10, 418 


a | a 
the type of A activity in Carotene. | 
The stability of Carotene. 
=} The consumer acceptance of Carotene. 
| = The advertising and publicity which 
| = have been given Carotene. ——— al 
| The fresh sales story in Carotene. 
= The new lo cost of Carotene. = i: 
= 
= offered == 
e = 
BPFPRC 
e450 


Chicago Kansas City 
Oklahoma City 
Cedar Rapids Albert Lea 


Omaha Philadelphia 
Boston LosAngeles New York 
Columbus, Ga. 


Cardboard Feeders will stay with 
your feed while it is in use. 
Every time a feeder is filled the poul- 
try raiser sees your ad—every time he 
looks at his chicks your name is seen. 
More than 6,000 dealers are using 
Universal Feeders to stimulate sales. 
Tests have proven that chicks will eat 
more of your feed from Universal 
Feeders than from other types. Sani- 
tary—less contamination— they enable 
your customers to receive best results 
from your feed. Your customers’ 
chicks do better when they have more 
ood feeding space. One thousand 
eeders, with your advertisement, can be 
purchased for $38. Dealers report their 
customers ask for them. 
Write Today for Full information 


Generac DistRisutinG Co. 
A NEWTON: KANSAS 


TO SUPPLEMENT 
BUMPER GRAIN CROPS 


RED W BRAND 
DIGESTER TANKAGE 


All "Round Meat and Bone Scraps 
* Special Prepared Steam Bone Meal 
Selected Raw Bone Meal 


BUY THE BEST 
Dependable Quality —Profitable Results 


An airplane trip and three-day tour of 
Chicago were the rewards given Mr. and 
Mrs. Charles Ewell by Vitality Mills, Inc., 
Chicago, for leading all Vitality dealers in 
sales during the last season. 

The couple operates Wingfoot Lake 
Hatchery, near Suffield, Ohio, in addition 
to handling feeds. They were guests of 
Walter N. Jones, sales manager for Vitality 
Mills, shown at left. While in Chicago they 
visited Vitality’s office and mill, viewed 
the operation of the grain and livestock 
markets and other sights in the Windy 
City. 

Mr. & Mrs. Ewell took on the Vitality 
line in 1938. They have built their busi- 
ness on the sound idea that the needs and 
satisfaction of the customer is most import- 
ant. 


SOYBEAN OIL MEAL 


“SUPER - DUO”’ 
41% 


“EXPELLER” PROCESSED 
NUT-LIKE FLAVOR 
HIGHLY PALATABLE 
HIGHLY DIGESTIBLE 


MANUFACTURED BY 


THE TOLEDO SOYBEAN PRODUCTS CO. 


Plant and Office: 215 Pontiac St., Toledo, Ohio 
Phone Pontica 3434—3435 


CEREAL 


GRADING CO. 


S. E. Wierman’s Sons 
Waldo, Wis. 


Millers of 
MINNEAPOLIS 
Speciice in Pure and Self-Rising 
GOOD Buckwheat 


CORN ay OATS 
WISCONSIN TRADE 
Prices Right — Service Prompt 
TRY US 


FLOUR 


Large and Small Orders 
Will Be Appreciated 
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JOINS MARBLEHEAD LIME 


Herman Nagle, well-known throughout 
the feed industry, has been chosen director 
of the new mineral feed department of the 
Marblehead Lime Co., Chicago. The firm 
recently announced the addition of a min- 


eral feed to its present line of products for 
the animal feed industry. 

Mr. Nagle announces that the new min- 
eral feed offered by Marblehead will in- 
corporate the latest nutritional knowledge 
available. 

Formerly Mr. Nagle was associate direc- 
tor of the Iodine Educational Bureau and 
has had 25 years experience in the feed 
industry, ten of which were in the mineral 
feed business. 

He is a graduate of South Dakota State 
college and has studied at the University 
of Wisconsin, Columbia university and the 
Royal Agricultural College of Berlin, Ger- 
many. Recently he returned from a period 
of study in Copenhagen, Denmark. 


SPEAKS ON VITAMIN E 


Dr. A. J. Pacini, director of the special- 
ties division of the Archer-Daniels-Midland 
Co., Minneapolis, Minn., spoke before the 
Agricultural club at the Great Northern 
hotel, Chicago, at a luncheon, November 
13. Dr. Pacini discussed the merits of cold- 
pressed wheat germ oil and its value as 
a vitamin E factor in combating breeding 
deficiencies, low hatchability, etc. 


from us. 
* 


ry Our Specialized Service 
for Feed Manufacturers 


As millers of grain specialities for feed manu- 
facturers we offer you individual, personal- 
ized service which guarantees satisfaction. 
Next time you are in the market for any of table Rolled Oats 
the products listed here let us furnish your Feeding Rolled Oats 
requirements. Our fast service and quality Feeding Oat Meal 
products make it worth your while to buy Oats 


FAST SERVICE 


FRUEN MILLING CO, 


MINNEAPOLIS, MINN. 


Steel Cut Oat Groats 
Pulverized and Bolted 


Whole Oat Groats 

Steel Cut Wheat 

Ground Oat Groats 

Oat Mill Feed 

Oat Mill Feed with 
Molasses 


Steam Crimped Oats 
Steam Rolled Barley 


MILK IS BECOMING 


SCARCER! 


It now pays the dairy farmer to sell his 
milk and raise better calves on 


BLATCHFORD’S CALF MEAL 
AND 
CALF PELLETS 


Replenish your stock. Put up another 
BLATCHFORD sign. Talk Calf Raising 
economy. 


Share in Blatchford’s Premium 
Plan for dealers. 


WAUKEGAN ILLINOIS 


CUSTOM MILLERS 


SUPPLY CO., Monmouth, Ill. 


“BIG CHIEF” 


HAMMER MILL= 
ORIGINAL — Not Copied 
For six years we have 
been making ball-bear- 
ing Crusher Feeder— 
Six seconds for screen 
change — Triple Pro- 
tection Magnetic Sep- 
arator and Two Shear 
Pins. 
Write Us For 
True Facts 


ROLLED OATS 


Other DEMON Products 


@ STEEL CUT OATS 

@ WHOLE OAT GROATS 
@ FEEDING OAT MEAL 
@ REGROUND OAT FEED 
@® OAT GROAT FLOUR 
@ PULVERIZED 


Des Moines Oat Products 
Company 
DES MOINES, IOWA 
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POTASSIUM IODIDE MIX 
An intimately blended and milled combination of 
90% Potassium Iodide U.S.P. with Calcium Carbon- 
ate and Calcium Oxide. Protected by U. S. Patent. 
A stable, very finely divided Powder, bulky and free 
running, thus assuring uniform distribution and a 
uniform ration of Iodine in your feeds. 

Write for Sample and Circular 

CHAS. PFIZER & CO., Inc. 

NEW YORK: 83 Maiden Lane CHICAGO: 446 W. Grand Ave. 


L. P. GANNON, Treas. 


| C. S. HIXON, Pres. 


The Hixon-Gannon Company, Inc. 


Main Office 365 Chamber of Commerce, e Minneapolis, Minn. 


Grain Commission 


Experienced Reliable Financially Able 


MINNEAPOLIS e MILWAUKEE e DULUTH 


CORN - OATS - FEED BARLEY | 
Poultry and Milling Wheat 


ANY GRADE... ANY QUANTITY... ANY TIME... 
Write or Wire for Quotations 


BUNGE ELEVATOR CORPORATION | 


MINNEAPOLIS 


| 


WHEN IN THE MARKET FOR — Poultry Wheat, Feed 
Oats, Wheaty Barley, Feed Barley, Corn, Feeding Screenings, 
Ground Screenings — write or wire for quotations. 


HIAWATHA GRAIN COMPANY 


MINNEAPOLIS, MINN. 


Don’t forget to say you saw the Ad in THE FEED BAG 


Employment Bureau 


A complimentary, confidential service — 
address your inquiries to The Feed Bag 


POSITIONS WANTED 


tain business accounting, also retail sell- 
xcellent references. Middle west territory 
am ae 28 years of age, married. Refer to 
io. 1139, % The Feed Bag, Milwaukee, Wis. 


SALESMAN or FEED STORE MANAGER~—Spe- 
cial training in hatchery line. Ten years’ ex- 
perience. 41 years of age, married, two chil- 
dren. ~~ to No. 3911, % The Feed Bag, Mil- 
waukee, Wis. 


FEED MILL SUPERINTENDENT with 20 years 
of wide e ee in all phases of feed pro- 
duction. illing FF ~ anywhere. Refer to 
No. 439, % The Food , Milwaukee, Wis 


SALESMAN—Twelve years’ experience with 
nationally known firm. Willing to work any 
— of the country. 39 years of age, married. 

efer to No. 919, The Feed Bag, Milwaukee, Wis 


POSITIONS AVAILABLE 


SALESMEN—Experience with live stock and 

ultry. Good opportunities for ambitious men. 

rite giving full details: No. 109A, The Feed 
Bag, Milwaukee, Wis. 


AGENTS—To sell chicken mite killer. Good 
commission also paid on repeat business. Give 
full details in first letter. a to No. 119A, % 
The Feed Bag, Milwaukee, Wis 


FEED SALESMAN—Eastern territory. Must be 
acquainted with feed trade, custom millers and 
industrial accounts. 4 4 to No. 1139A, % The 
Feed Bag, Milwaukee, W 


@ ALBERT DEEREN, proprietor of the Sun- 
shine feed store, Princeton, Ind., was in- 
jured on October 27 when the automobile 
which he was driving collided with an- 
other on a curve. 


DENVER 
ALFALFA 


MEAL 


Green 
Fresh 
Nutritious 


ALL GRADES and GRINDS 


The Denver Alfalfa 
Milling & Products Co. 
LAMAR, COLO. 


Merchants Exchange 
ST. LOUIS 
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@ CHESTER J. ALGER, Chicago office 
manager, Corn Products Refining Co., was 
elected president of the Chicago chapter 
of the Society of Grain Elevator Superin- 
tendents at its opening fall meeting held 


’ recently. Fred A. Rech, Arcady Farms 


Big news broke at the farm operated by 
G. E. Hillier, manager of the feed depart- 
ment, Penick & Ford, Ltd., Cedar Rapids, 
Ia., the other day. Twin calves were born 
to Marion Ormsby Tritomia Girl, the best 
cow in the herd. Mr. Hillier was so proud 
of their arrival that he hustled a snapshot 
to The Feed Bag which is shown above. 
He also sent along a picture of a prize 
sow with an unusually large litter of little 
pigs. “A city man,” writes Mr. Hillier, 
“asked me if all those pigs belonged to 
one sow, and I said: ‘No, they belong to 


@ PLYMOUTH PROCESSING CO., Fort 
Dodge, Ia., announces that it will rebuild 
its soybean plant which was destroyed by 
fire October 19. Loss, covered by insur- 
ance, was placed at $250,000. 


——Better Built Bags— 


BAG FACTORIES - COTTON MILL - BLEACHERY 


Milling Co., and Ralph A. Wilson, Swift 
& Co., Champaign, Illl., were chosen vice 


» presidents, and Henry A. Keir, also of 
; Arcady, was named secretary. 


More Feed Per Dollar. 


all farm feeds, giving more digestible nutrients for each dollar, according 
to records of the New York State College of Agriculture. 


More Digestible Nutrients Per Pound. Hominy Feed has 1,704 


pounds of total digestible nutrients per ton. Its average of 85.2% total 
digestible nutrients is unequalled among all common feeds. 


In 1938 Hominy Feed was the best buy of 


For Free Folder giving valuable information about Hominy Feed write— 


e AMERICAN CORN MILLERS FEDERATION 


79 West Madison St., Chicago 


ANNOUNCES NEW MIXER 

Prater Pulverizer Co., Chicago, has 
placed on the market a new twin-spiral 
feed mixer. It is offered in either one- 
half or one ton size. Both types are 
driven by V belts with motor mounted 
directly on the mixer. Illustrative folder 
and complete details and prices may be 
obtained by writing the company at 1829 
S. 55th avenue, Chicago. 


TALK asout sBacs! 


“Performance” 
(Quoted from Customer’s Letter) 


“You have certainly performed 
on that job... but then you 
always perform, so there is 
nothing unusual about it.” 
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WERTHAN BAG CORPORATION 
NASHVILLE — NEW ORLEANS 


Division Sales Office—Board of Trade Bldg. Chicago 


(WERTHAN) 


FOR SATISFACTORY RESULTS 
IN EVERY BRANCH OF 

THE GRAIN BUSINESS 

TRADE WITH 


MINNEAPOLIS AND ALL 
PRINCIPAL TERMINAL MARKETS 


Special Attention Given To Barley 
And All Feed Grains Shipped To 


Read the Cargill Crop Bulletin 


INCORPORATED 


MILWAUKEE 


J Calues | 
| 
| 
i 
| | } 
| 
| 
j 
| | 
2 
| 
| 
| 
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NEW BULLETIN ISSUED 


A new “1940 Feeding Practices” bulletin 
has just been released by the National 
Cottonseed Products Association, Inc. The 


book is replete with pictures and outlines 
methods of feeding cottonseed products. 
Material in the book is based upon college 
and experiment station recommendations. 
Copies of this attractive bulletin can be 
had by writing A. L. Ward, director, Na- 
tional Cottonseed Products Association, Inc., 
1411 Santa Fe Building, Dallas, Tex. 


& 
MERCK INDEX READY 
. + Merck & Co., New York City, have an- 
“Best in the World” 


nounced the publication of the fifth edi- 


= tion of the Merck Index. This 1060-page 


In a recent, 6- 


month egg-pro- For years feed dealers volume is a complete encyclopedia of 
duction test, two - . chemicals and drugs and represents the 
flocks of 150 hens each were com- have realized that dollar most extensive compilation of this particu- 
iti for dollar Big Jo Fl 
pared. All conditions for both of Sig lar reference book, the first of which ap- 
flocks were exactly the same, turns the greatest profit. peared in 1889. The book contains a great 
except that the test flock received Big Jo quality has met deal of information for the veterinarian as 
Dr. Salsbury’s Avi-Tab in the every baking test with suc- il 
feed, and the control flock didn’t. 
A 4 cessful results. That is why cian. The price is $3.00 and copies may 
t the end of six months, the test 
: Big Jo enjoys a tremendous be had by addressing Merck & Co., 161 
flock had laid 2,564 more eggs : ‘ 
than the control flock! repeat volume of sales Sixth avenue, New York City. 
Add Dr. Salsbury’s Avi-Tab to and has earned its reputa- REE a 
YOUR feeds—and you'll have a tion as “The Best in the M — - TS DRY-CLO 400 . 
REAL story to tell your custom- World.” ax Nowak, president, Nowak Mills, 
ers. Write today for prices and : Inc., Hammond, Ind. announces that he 
full details. Dr. Salsbury’s Lab- has begun marketing operations on “Dry- 
oratories, Charles City, Iowa. W b h Clo 400”, a vitamin A and D product in 
Also Recommended for Mycosis adasna dry form. According to the announcement, 
Dr. Salsb " R il M . iI € this new product is a highly fortified cod 
Saisoury oer ompany liver oil carrying vitamins A and D in a 


AV ' am A =) WABASHA MINNESOTA special dry cereal base. It comes packed 


in either one pound paper cans or 100 
pound bags. 


SAVE? 


time and money by sending your trucks 
to our wholesale feed warehouses. 


CORN DISTILLERS GRAIN 
LINSEED OIL MEAL 
SOY BEAN MEAL 
BUTTERMILK POWDER 
BREWERS GRAINS 
MALT SPROUTS 
and 103 other Feeds 


* FOR ACCURATE, DEPENDABLE, 
ECONOMICAL VITAMIN A +> D CONTENT IN FEEDS FEED SUPPLIES, INC. 


West Allis—1637 South 83rd St. 
No. Milwaukee—3328 W. Cameron Ave. 


98% Calcium Carbonate 


FOR FEED MIXING 


REGULAR 

- TANK CARS - BARRELS - DRUMS ELECTRO [free-flowing] 

QUALITY AND SERVICE UNEXCELLED 

“SHIPMENTS FROM NEW ORLEANS AND ATLANTIC SEABOARD 1O0DIZED-MANGANESED 


PELLET MACHINE 


The Calcium Carbonate Co. 


42 E. Ohio Street CHICAGO, ILL. 


E 
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s 
— price trends 
(Continued from Page Thirty-three) 


non-perishable foods will probably 
be especially strong. Feed grains, 
notably corn, will probably advance 
about as fast as the average of raw 
materials, but there will be varia- 
tions, of course, with changes in the 
size of crops. Prices of most feed- 
stuffs will probably be almost as 
flexible as grains, but wheat by- 
products may lag a little. 

Feed prices are likely to advance 
at least as rapidly as the products 
of dairymen and poultrymen. In 
the World War, feed prices rose as 
rapidly as miik prices in New York 
State, and more rapidly than egg 
prices. 

If the price level rises, dairymen 
and poltrymen will find it easier to 
pay taxes, interest, and similar in- 
flexible costs even though the rela- 
tive cost of feed does not fall. In 
general, an advance in the price 
level would correct much of the dis- 
parity between basic commodily 
Frices and costs that exists today. 


ESTABLISHED 1889 


FREDMAN BAG 
MILWAUKEE, WIS. 
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Order a Mixed Car of 


Golden Loaf Flour 


Flour with the Vim and Pep left in) 


Bran ana Middlings 


(Higher in Protein) 


Ss TENNANT & HOYT Co. 


LAKE CITY, MINN. 


ness with which 
through itself”, 


can have depen 


Kelly-Duplex operates and the quick- < 
ness with which it fills and the quick- for Mill and Elevator 


user. “It’s a lot better than the mixer Feeders, Corn Cutters 
we had and there isn’t any noise”, and Graders, Corn 
writes another Wisconsin user. With Shellers, Chain Drags, 
Kelly-Duplex equipment you too Elevator Supplies, Belt- 


> etc. Keep a Kelly- 
money-making operation. 


Write for details 


THE DUPLEX MILL & MFG. CO. ® SPRINGFIELD, OHIO 


Everything 


it turns the feed 


Hammer Mills, Ear 
writes an Indiana 


Corn Crushers and 


dable, economical, ing, Electric Motors, 


Duplex Catalog handy! 


NICOLE, 


‘“‘Where to Stop 
When You Go’’ 
t 


MINNEAPOLIS 
3 Air-Conditioned 


Restaurants 
Minnesota Terrace 
Nationally Known 

Bands and 
entertainments 


*JOLLY MILLER 
—famous bar and grill. 


*COFFEE SHOP 
—fine foods reasonably 
priced. 


600 rooms from $3.00 
HOTEL 


NICOLLET 


Neil R. Messick, Mgr. 
National Hotel 
Management Co., Inc 


RALPH HITZ, Pres. 


CONNECTING GARAGE 


Wooster Brand 
Soybean Oil Meal 


41% Protein 
4% Fat 


Expeller Improved 
Processed Quality 


Try It 


You Will 
Like It 


SOYA PROCESSING CO. 


505 PALMER ST. TEL. 59 
WOOSTER, OHIO 


Bloat 

| 

Quick, Quiet | 

4 

eA 

N | 

Z 

| 
BUY DALY 


Classified «FOR FEED CALL” 
“Stormy” 


IOWA FEED CORP. 


Rates: 35c per line; minimum, four lines Phone 45177 Des Moines, Iowa 


including heading. Figure approximately 


seven average words per line. 


PURE OLD PROCESS 


LINSEED OIL MEAL 


HEALTHIER HENS A Suggestion—Write us today if interested. 
From mashes with UNIVERSAL YEAST Means Either Prompt or deferred Linseed Meal. 
MORE EGGS. The natural results—Satisfied cus- Save Money. “Stand by Stan. 
— that repeat on your mashes. Free A. L. STANCHFIELD & CO. 
Wholesale Grain and Feed Merchants 
RICE LABORATORIES, INC. Dassel, Minn. 502 Corn Exchange Bldg. Minneapolis 
FOR SALE 
Retail feed business in one of the best towns 
in Northern Wisconsin. Good building. Up-to- Now! Unequalled for mak'ng 
date machinery. A real bargain. Write North- Wh CG f-eds high in sex fer- 
ern Supply Co., Amery, Wis. eat Germ tility and growth. These 
and Carrot Oil vieomie oils — “QUIN- 
SALARIED SALESMAN WANTED REX”—are the prod- 


tate. alters cur own laberatory, and 
and industrial accounts. Submit complete de- 

tails of experience first letter. Territories open literature and low prices. Distributors wanted 
in Ohio, Pennsylvania, New York, New England, | Nutritional Research Laboratories, Inc. 
Kentucky, Tennessee and Texas. Write PP-119, Department 10 e South Whitley, Ind. 
% The Feed Bag, Milwaukee, Wis. 


FEED MIXER FOR SALE 


One ton capacity—floor level feed—has motor 
—latest short time. Write Feeding Oat Meal 
CD-116, % The Feed Bag, Milwaukee, Wis. Meat Scraps — Beet Pulp 
CORN CRACKER AND GRADER FOR SALE Malt Sprouts 


Cutter — grader — polisher— aspirator, one ton Clo-Trate — Cod Liver Oil 
per hr. A-l condition, guarantee. Write CM-116, 


% The Feed Bag, Milwaukee, Wis. North East F e ed M ill Com 
HAMMER MILL FOR SALE MINNEAPOLIS MINNESOTA 


Has 30 H.P. motor — used only short time. 
Like new. Bargain for cash. Write MM-116, % 


The Feed Bag, Milwaukee, Wis. ARMOUR’S MEAT SCRAPS 


Sell side the kind of NOPCO COD LIVER OILS 
chicken mite killer recommended in Government MANAMAR—OMALASS 


bulletins. Now is the time to prepare for next KELP—STALEY SOYBEAN MEAL 


season. Commissions also paid on repeat busi- 


a” CA-111, % The. Feed Bag, Milwau- Man ey Brothers Mill & Elevator Co 
ee le 
= Minneapolis, Minn. 

FOR SALE 


Waterpower flour and feed mill. 60 miles 


from a og York, near Trenton, N. J. 


A. Cadwallader, Yardley, Pa. FEED MIXERS SUPPLIES 


FOR SALE Iron-Oxide, Manganese, Sulphur, To- 
therm Wis. bacco Dust, Cod Liver Oil, Yeast, Live- 
1 ural area in so em 
plies. Now operating successful feed establi Equipment and Tehr-Greeze (Fabric 
ment. Wish to close out branch. Write UW-1191, Cement). 


% The Feed Bag, Milwaukee, Wis. 
VAL-A COMPANY ©@ Chicago, Ill. 


Midland Hay & Feed Co. | | FEE DSTUFFS 


Beet Pulp and Millfeed | | preyer comMIssIon Co. 


on At i "92 
220-222 Corn Exchange Building Merchants Exchange "St. Louis, Mo. 
Minneapolis, Minnesota Board of Trade Bldg. | Kansas City, Mo. 


E A ST E R N GRAIN ELEVATOR 
CORPORATION 

Receivers, Shippers, Elevator Operators 

CONSIGNMENTS SOLICITED Buffalo, N. Y. 


“SYNTHA MIXER” — “Biophy!”’ 


Dependable Vitamin-lodine Products 
ALSO SPECIAL FORMULA PRODUCTS TO MEET SPECIFIC 
NEED — STATE YOUR PROBLEM, 


Address 
SYNTHA PRODUCTS — 868-9 Reibold Bldg., Dayton, Ohio 


Deutsch & Sickert Co. 


741 N. Milwaukee Street 
Milwaukee, Wisconsin 


© Norge Pure Cod Liver Oil 
® Staley’s Corn Gluten Feed 
® Staley’s Soybean Oil Meal 
© Big Chief Meat Scraps 


Grain Feed Hay 


CAPITAL 
FLOUR MILLS, INc. 


QUALITY FLOURS 


MINNESOTA GIRL 
GOOD BREAD FLOUR 


ALSO 
A Complete Line of Mill F eeds 


Office: 


CORN EXCHANGE BLDG. 
Minneapolis, Minnesota 


( ress 
ETTER RINTING 


435 N. SECOND STREET 
MILWAUKEE, WISCONSIN 


We Specialize in 


SOYBEAN MEAL 


LINSEED MEAL 
FEED INGREDIENTS 


TRY US FIRST 


Waterloo MillsCompany 


WATERLOO, IOWA 
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High Grade Color Printing 
Catalogs and Trade Publications | 
YA 
e520 


NATIONAL CALF PELLETS 


Now you can sell a calf food in pellet form which 
will help your customers raise better calves and higher 
producing cows. National Calf Pellets are manufactured 
by the same firm which has produced NoMilk Calf Food 
for 54 years. National Calf Pellets contain all the ingredi- 
ents necessary to raise strong, full-bodied calves which 
will be physically fit to give maximum milk production. 


Write today for full information and prices. 


e NATIONAL FOOD COMPANY e 


FOND DU LAC D. R. MIHILLS, Prop. WISCONSIN 


Allied Mills Inc . 19 
American Corn Millers Federation................ 49 
American Dairies, Inc Susesguovicsecatesrbeades 16 
Arcady Farms Milling Co am 40 
Auditorium Hotel 54 
Blatchford Calf 47 
The Borden Co..... 25 
Broadway Press 52 
Bunge Elevator Corp , 48 
Calcium Carbonate Co 50 
Capital Flour Mills 52 
Cargill, Inc. 49 
Cereal Grading Co 46 
Classified Advertisements 52 
G. E. Conkey’ Co 41 
Custom Millers Supply Co.......cccecceecseeeeeeee 47 
Dawe’s Vitamelk Co... 15 
Denver Alfalfa Milling & Products Co........... 48 
Des Moines Oat Products Co... 47 
Deutsch & Sickert Co 52 
44 
Dreyer Commission Co 52 
Duplex Mill & Mfg. Co 51 


Eastern Grain Elev. Corp 
Excelsior Milling Co 


Feed Supplies, Inc 
Franke Grain Co 
Fredman Bag Co 
Fruen Milling Co 


General Biochemicals, Inc 45 
46 
Hiawatha Grain 48 
Hixon Gannon Co., Inc 48 
R. R. Howell Co 44 
Hubbard Milling Co 6 
T. E. Ibberson 32 
Iodine Educational Bureau 42 
Iowa Feed Corp..... 52 
Jersee Co. 36 
King Midas Flour Mills - 56 
La Budde Feed & Grain Cou... 54 
Lapp Laboratories 36 
Larrowe Milling Co 53 
Limestone Products Corp. of America.......... 5 


Maney Bros. Mill & Elevator Co 
Marblehead Lime Co 
Midland Hay & Feed Co 


Mill Mutual Fire Prevention Bureau.............. 54 
Morton Salt Co a 
Murphy Products Co 55 
Napthole, Inc. 39 
National Cottonseed Products Ass’n............... 38 
53 
National Molasses Co 50 
National Oil Products Co 50 
New England By-Products Corp............:cece 37 
Nicollet Hotel 51 
Northeast Feed Mill 52 
Northrup King & Co 34 
Nowak Milling Co 10 
Nutritional Research Associates 52 
O. & M. Seed Co...... 43 
Oyster Shell Products Corp.........cccsseeeeeeee 21 
Pecos Valley Alfalfa Mill Co... 44 
Chas. Pfizer & Co 48 
Quaker Oats Co 22 
The Riebs Co 54 
Ryde & Co 45 
Dr. Salsbury’s Laboratories 50 
Sargent & Co 13 
Soya Processing Co..... 51 
E. R. Squibb & Sons 27 
A. E. Staley Mfg. Co ts 
A. L. Stanchfield & Co §2 
Strong-Scott Mfg. Co 3 
Sunset Feed & Grain Co 53 
Swift & Co 53 
Syntha Products Co 52 
Tennant & Hoyt Co 51 
Tobacco By-Products & Chemical Corp......... 8 
Toledo Soybean Products Co 46 
Union Special Machine Co 5 
Val-A Co. 52 
Wabasha Roller Mills Co 50 
Waterloo Mills Co 52 
Werthan Bag Corp 49 
S. E. Wierman’‘s Sons. 46 
Wilson & Co 46 


Firms that spend money to build good will are 
less likely to do anything that might nullify the 
effect of their advertising than firms making no 
such investment. It will pay readers to trade with 
The Feed Bag advertisers. 
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“ALL YOUR NEEDS IN GRAIN OR FEEDS” 


Sunset Feed & Grain Co., Inc. 


FEED JOBBERS e 
CHAMBER OF COMMERCE 
BUFFALO, N. Y. 


BRANCH OFFICE 
MIDDLETOWN, N. Y. 


Distributors of: 
C-A WOOD PRESERVER SUNSET BRAND FEED 


(Carbolineum America) (an exclusively milk product) 


gs honest, anthracene =. High in flavin, milk albumen, 

© most permanent poultry 

mite preventative known. and milk minerals. 
e only carbolineum guar- 

anteed by affidavit. 


WRITE US FOR FURTHER INFORMATION 


CLO-TRATE 


Cod Liver Oil fortified in 
vitamins A and D. 


SWIFT & COMPANY 
SOY BEAN MILLS 


Champaign, Ill. @ Cairo, Ill. 
Des Moines, Ia. 


Manufacturers of 


SWIFT'S 
SOY BEAN OIL 
MEAL 


A WORD TO THE WISE 


ARRO Feeds give 

satisfaction because they 
help feeders get the results 
they want in health, economy 
and profit. You benefit through 
steady repeat business and 
increased sales. 


Write now for complete 


information about Larro’s Pure old 

year-round sales and advertising 

program, and how it can help proce 41%, 

your business. A postal card will protein 

bring full details. No obligation, guaranteed 

of course. 

Phone 
LARROWE MILLING COMPANY Write 
(Trade Name) Wire 
Division of General Mills, Inc. For Prices 
Detroit, Michigan 


FEEDS 
a ed POUL 
GS * 
cows j 
FAN 
Swirls) 
> 
BEAN 


RIEBS VIEW 


Milwaukee, Wis. 


Vol. 7, No. 11 


We Give Thanks 


The welfare of any firm depends 
on the friendship and good will of 
its customers. And so, in this sea- 
son of Thanksgiving, the Riebs 
Co., expresses its gratitude for the 
patronage of the many with whom 
it has been privileged to deal. It 
wishes all a happy and bounteous 
thanksgiving now and in years to 
come. 


RIEBS 


Sells Barley for Top Prices 


November, 1939 


MICHIGAN BOULEVARD 


2) 


_ WHERE 


CHICAGO 


@ The pulse of the city— Michigan Boulevard 
Chicago works and“plays to the tune of its 
hmic hum In the most convenient location 
this famous thoroughfare, Hotel Auditorium 
{provides spacious pleasant rooms, excellent 
service and superb cuisine, at reasonable rates. 


"GEO. MINK, Manager $950 
WITHOUT BATH, $950 


MICHIGAN AT CONGRESS 


| 


INSURE WITH 
“THE MILL MUTUALS" 


They Have Devoted Years of Study 
To Your Insurance Problems 


Millers National Insurance Company 
CHICAGO, ILLINOIS 

Michigan Millers Mutual Fire Insurance Co. 
LANSING, MICHIGAN 

Millers Mutual Fire Insurance Ass’‘n of Illinois 
ALTON, ILLINOIS 

Mill Owners Mutual Fire Insurance Company 
DES MOINES, IOWA 

Grain Dealers National Mutual Fire Insurance Co. 
INDIANAPOLIS, INDIANA 


Pennsylvania Millers Mutual Fire Insurance Co. 
WILKES-BARRE, PA. 

Millers Mutual Fire Insurance Company 
HARRISBURG, PA. 

Millers Mutual Fire Insurance Company of Texas 
FORT WORTH, TEXAS 

Western Millers Mutual Fire Insurance Company 
KANSAS CITY, MO. 

National Retailers Mutual Insurance Company 
CHICAGO, ILLINOIS 


For Fire Prevention Engineering Service On 
Mills And Elevators 


Address the 


Mill Mutual Fire Prevention Bureau 


400 WEST MADISON STREET 


THE MODERN way 


OF ADDING MOLASSES 
TO YOUR FEEDS 


DRIED MOLASSES 
MIX 


Write for Full Particulars 


La Budde Feed & Grain Co. 


MILWAUKEE’ WISCONSIN 


CHICAGO, ILLINOIS 
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COMPETITION 


Straight Grain 


BULGING CORN CRIBS AND 


SURPLUS FEED ON THE FARM 


Into Steady Customers 


You know that farmers with bulging corn cribs 
and granaries filled to overflowing are not buying 
milled feeds. 

In fact, farmers are tired of selling grains cheap 
at wholesale and buying back by-products at retail 
plus two freights and high labor costs. But they 
are interested in buying extra protein-mineral- 
vitamin supplements to balance up their home 
grown grains and make them into better result- 
producing rations. 


There are hundreds of farmers in your locality 
right now who should be buying these supple- 
ments from YOU and they will if you handle 
Murphy’s Concentrates. You can get this EXTRA 
business you are now losing by taking on the 
Murphy line of Concentrates for livestock and 
poultry. Handling Murphy’s will not interfere 
with your present line of feeds or your present 
business. Why let big crops cut down feed sales 
when it should boost them? 


. » » Bulging Corn Cribs and Stuffed Grain Bins 
Make Better Business For Dealers Who Handle 


How We Help You Get It 


Five years continuous radio advertising has built up 
an ever-increasing demand for Murphy’s Concen- 
trates. Half-hour radio programs every Saturday 
night over radio stations WHO, Des Moines, and 
WLS, Chicago are sending thousands of new cus- 
tomers to our dealers’ stores every month. Won't you 
let us send farmers in your locality into your store? 


Murphy Products Co., 


Write for Our Attractive 
Dealers Proposition 


Murphy’s Concentrates are the livest line in the feed 
business today. Write or wire for full information 
about our attractive dealer’s proposition. No obli- 
gation—allow us to show you how we help you get 
the extra business you are now losing. 


Burlington, Wis. 
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AS 


BY KING MID 


WILL ENJOY 
KING MIDAS 
QUALITY... 


BRAND 


© 


POULTRY 
MASHES 


KING MIDAS 


RATION 


o~ 
é 


\\ | HEN King Midas says “Prepared Feeds” that statement 
Vv‘ carries a maximum of assurance that real preparation 
precedes the actual mixing of KING MIDAS Feeds. The 
KING MIDAS way is known as the quality way for a quarter 
of a century. Quality is more than perfection in workmain- 
ship—it represents a policy that has become a KING MIDAS 
ideal. KING MIDAS Flour and KING MIDAS Feeds are 
true to the KING MIDAS name. 


: 
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